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Abstract 

During the period of legislative candidates‟ campaign, almost all of the candidates embellish 

their language campaign in unique way, it aims to give extra effects and command people to 

elect both themselves as a candidate and their political party. The candidates‟ language 

commonly embodied in form of propaganda and rhetoric is persuasive. Besides the two, emotive 

words, repetitions, exaggerations, imperatives, Qur‟an citations, personal pronoun, vague 

language, and promises are another features were found. Every features of language has own 

functions with one political objective to get more voters‟ vote. Furthermore, base on some 

language use for campaign has its own function such as; persuading, figuring, expression 

patriotism, and praising. This study aimed at describing language features and language 

functions, this is because language campaign has own features which differentiate it from other 

varieties of language use. The primary data of this study is written text on visual media in form 

of posters, banners, billboards, and pamphlet. The data were collected by using documentation 

and note-taking technique which is analyzed by using descriptive analysis method.  
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Abstrak 

 

Selama masa kampanye calon anggota legislative, hampir semua calon menggambarkan bahasa 

mereka dalam bentuk yang unik, hal ini bertujuan untuk memberikan pengaruh yang lebih dan 

memerintah pemilih untuk memilih mereka baik sebagai calon maupun parti politiknya. Bahasa 

para calon legislative pada umumnya diwujudkan dalam bentuk propaganda dan rhetoric yang 

dikias dalam bentuk persuasive. disamping itu, emotive words, repetitions, exaggerations, 

imperatives, Qur‟an citations, personal pronoun, vague language, dan promises adalah ciri lain 

yang ada. Setiap ciri bahasa yang ada memiliki fungsi tersendiri dengan satu tujuan politik yakni 

untuk mendapatkan sebanyak mungkin suara pemilih. Selanjutnya, setiap bahasa yang digunakan 

untuk kampanye memliki fungsi untuk membujuk, mempigurkan, expresi patriotisme, dan 

memuji. Penelitian ini bertujuan untuk menjabarkan ciri dan fungsi bahasa kampanye yang 

berbeda dengan berbagai ragam penggunaan bahasa. Data utama dalam penelitian ini adalah teks 

tulis dalam media visual yang berbentuk poster, banner, spanduk., dan pamlet. Data tersebut 

kemudian dikoleksi dengan menggunkan teknik dokumentasi dan note-taking yang kemudian 

dianalisis dengan menggunakan metode descriptive analisis. 
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Language Use in Legislative Candidates Campaign: An Analysis on 

Visual Media 

By. M. Fahrurrozi Azmi 

 

1. INTRODUCTION 

  Language use for political campaign 

is unique, it seems as a weapon and 

powerful tool of politician candidates to 

create human‟s thought, desire, and belief. 

During the period of legislative campaign 

many candidates introducing and 

campaigning themselves in varieties of 

language campaign. Language campaign has 

certain characteristic features which 

differentiate it from other varieties of 

language use (Omozuwa & Ezejideaku, 

2007).  

  Furthermore, the uniqueness of 

language use for campaign aim to give extra 

effects to the audience in order to achieve 

the candidates political objectives for 

winning more voters‟ vote for being 

legislator. Generally, Language campaign is 

persuasive which is embodied into rhetoric 

and propaganda. Propaganda could be in 

form of exaggeration, emotive words, vague 

language, and the use of title, whereas 

rhetoric commonly in form of promise, 

repetition, personal pronoun, and Qur’an 

citation.  

  Moreover, visual media such as; 

billboards, posters, banners, and pamphlets 

are the main media used for campaign. 

Through it, legislatives candidates‟ ideas or 

feeling are transmitted to public. Visual 

media is a power which is created to send 

message from people or persuaders to the 

target audience (voters) and try to influence 

them in desired way (Bragt, 2007).  

1.1 Statement of the Problems 

1.1.1 What are the features of language in 

legislative candidates   campaign? 

1.1.2 What are the functions of language 

in visual media campaign? 

1.2  Purposes of the Study 

1.2.1 To describe the language features in 

legislative candidates  campaign. 

1.2.2 To describe the language functions 

on visual media campaign. 

1.3  Focus of the Study 

 This study focuses on analyzing the 

language use embodied in language features 

and functions which distinguish it from 

other varieties of language use in legislative 

candidates‟ campaign on visual media. This 

study was restricted at visual media 
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campaign during the period of legislative 

candidates campaign 2014.    

 

2. REVIEW OF RELATED 

LITERATURE 

Language use widely becomes one 

interesting thing to be observed. Many 

researchers interest in describing and 

exploring their conception and viewing 

about language use. This study conducted by 

reviewing some relevant studies concerned 

on language of political campaign, which 

was particularly written or published by 

some researchers. For instance, Omozuwa 

and Ezejideaku (2007) “A stylistic analysis 

of the language of political campaign in 

Nigeria” they argue that politicians all over 

the world embellished their language in a 

unique way to give extra effects and force to 

their message in order to achieve their 

objectives of winning more votes.  

“Stylistic Analysis of Selected 

Political Campaign Posters and Slogan in 

Yola metropolis of Adamawa state of 

Nigeria” by Sharndama & Mohammed 

(2013) is another study concerned on 

language and politic. This study explored 

and described stylistic of language use to 

attract interest of electorate‟s votes.  

The primary feature of language 

campaign is propaganda and rhetoric. The 

two features commonly embodied in form of 

promise, exaggerate word, vague language, 

repetition, abusive language, metaphorical 

expression, bible citation, rhetorical 

question, colloquialism, use of pidgin, word 

coinages, figurative expression, idiom. The 

use of personal pronoun, emotive words, 

imperative, and the use of title are another 

feature used in political campaign. From 

fourteen feature proposed by Omozuwa and 

Ezejideaku (2007) the study found nine 

features of language that is; promise, 

repetition, bible or Qur‟an citation, vague 

language, exaggeration, emotive words, 

imperative, personal pronoun, and the use of 

title. Moreover, the other features did not 

found because the feature proposed based on 

finding in oral campaign didn‟t occur in 

visual media campaign because the 

limitation of visual media function in 

communicating the candidates‟ language.     

From every language feature of the 

language campaign has one function for 

communication. As stated that “the primary 

function of language that is, communication 

and expression” (William, 1993). 

Furthermore, He argues that these functions 

are the most basic function used by human 

in communicating and informing others. Al-

Haq and Husein (2011) proposed fourteen 

functions of language in politic, such as; 
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expressing humiliations, expressing public 

demands, expressing patriotism, expressing 

warnings, expressing political contains, 

praising, figuring, expressing personal 

needs, persuading, denial, expressing humor,  

expressing resentments, and expressing 

insults. Those functions occurred in variety 

language based on its use and purpose.  

From fourteen functions, language 

use for expressing is the most function used 

by human. Moreover, persuading and 

praising also are two functions of languages 

were used in visual media campaign. From 

several functions of language, all of them 

could be embodied in some of language 

features. From every features and functions 

found on visual media campaign it has one 

aim to get more voter vote to get the 

legislative candidate objective for being 

legislator.  

 

3. RESEARCH METHODS 

In analyzing the data this research 

used qualitative approach, it is used as an 

inquiry process in understanding a language 

phenomena based on distinct 

methodological traditions of inquiry that 

explore a social phenomena or human 

problems (Creswell, 2010). The data of this 

research were collected by using note-taking 

and documentation technique. 

Documentation is a series of pass events in 

form of written texts, pictures, and 

monumental works (Sugiyono, 2013).  

Moreover, the primary data of this 

study in form of written text was taken from 

visual media campaign. In documenting the 

data, the researcher used some tolls such as; 

camera, handpone, and notebook. 

Furthermore, All of data were analyzed by 

using descriptive analysis method to find out 

the language features and language function 

appears in legislative candidate campaign on 

visual media. In analyzing the data, 

researcher was also did several steps, it can 

be described below:  

3.3.1 Identification 

From data were collected, the primary 

process that researcher did to find out 

language features in language campaign of 

legislative candidates in visual media is 

identification of language features and 

language function. Then, each data collected 

was identified one by one. 

3.3.2 Description  

In this step, the writer described the 

language features and language functions of 

legislative candidates on visual media 

campaign based on descriptive analysis 

method. 
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3.3.3 Explanation 

This is the last step that researcher did to 

explain data finding to give brief description 

based on data analysis. Language features 

and language function differ based on its 

uses. This influenced by the use of language.   

4. FINDINGS AND DISCUSSIONS 

4.1 FINDINGS 

4.1.1 Language Features 

4.1.1.1  Propaganda 

Propaganda is language expression 

made by human or group to change others 

opinion or ideology to get the propagandist 

objectives (Eny, 2005). Propaganda 

language generally embodied into several 

forms of language, such as; emotive words, 

exaggerations, vague language, the use of 

title, and imperatives. 

4.1.1.1.1 Emotive words  

Emotive words are words which 

make the reader, viewer, or listener feel 

particular emotion, it is because those word 

have immediate connotation-happiness, joy, 

and guilty. 

Example: 1 

 

        Data: 1 

NTB: PINTAR-SEHAT-PEDULI; 

Berjuang untuk kesejahteraan rakyat 

(Sirra Prayuna/ PDI-P) 

*NTB: SMART-HEALTHY-CARE; 

Struggle for the society‟s welfare* 

Note: Sign * is researcher own translation 

into English.   

4.1.1.1.2 Imperatives  

Imperative means you inform or 

command somebody about something 

(Spring, 2008). Imperative as a form of 

persuasive language that encourages the 

readers or voters to do something by 

commanding and instruct people.   

Example: 2 

 

Data: 2 

 Pilih wakil yang sederhana, Amanah dan 

Merakyat. Coblos no. 2  

Muliadi, A.Md) 

*Elect representation who unpretentious, 

trusteeship and close to people. Vote no. 

2* 
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4.1.1.1.3 Exaggeration 

Exaggeration is one of particular 

language features which is used to state 

about something, whether it is better, worse, 

more common, or more important. It could 

be to exaggerate something or the over-

bloating of the wrong acts of the opposition.  

Example: 3 

Data. 3 

Tidak ada kebaikan tanpa perjuangan, 

tidak mengambil secuilpun hak rakyat 

(Hibnuzir, S.Sos/Gerindra) 

*There is no kindness without struggle, 

not take people right although smallest 

thing anyway* 

4.1.1.1.4 Vague language 

Vague language defined as the use of 

certain words or language which is vague or 

indefinite (Omozuwa and Ezejideaku, 2007). 

Vague language creates ambiguity to people 

or reader in understanding the language 

because it contains multi-interpretation and 

ambiguity of meaning.   

Example: 4 

Data. 4 

Cristiano Ronaldo saja pilih nomor 7 

(Pihirudin, S.Pd/PKP-I) 

*Cristiano Ronaldo chose number 7* 

 

4.1.1.1.5 The use of title 

Besides the two forms of 

propaganda, another type of propaganda 

found by researcher is the use of title 

whether it‟s achieved from academic  

“academic title” and tile achieved from 

society “religious title” such as; Tuan Guru 

„Hajj‟, Ustadz, and datu „king‟. Data 10 is 

an example of propaganda in academic title 

for political campaign. 

Example: 5 

 

Data: 5 

Isro‟ KM, SH/ PBB 

Example: 6 

Data. 6  

Ust. H. Maulana 

Example: 7 

Data. 7  

Ust. Najamudin, S.Pd „Datu Lombok‟ 

Example: 8 
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Data: 8 

H. Muhaimin Yahya Bin TGH. Mutawalli 

(ALM) 

4.1.1.2 Rhetoric  

Rhetoric is language variety used by 

legislative candidates in delivering their idea 

and feeling which is aimed at persuading 

voters with art communication through 

beauty language. Rhetoric could be in form 

of promises, repetitions, personal pronoun, 

and Qur’an citation. 

 

4.1.1.2.1 Promises 

Promise refers to the language use 

aimed at creating human opinion and mind 

by delivering some interesting language by 

promising what they will do in the future. 

For example, promise to bring the glory of 

Indonesia in future. The candidates make 

various promises both realistic and 

unrealistic thing.  

 

Example: 9 

 

Data. 9 

Mewujudkan masa depan Indonesia yang 

gilang gemilang (Ust. Najamudin, 

S.Pd/PBB) 

*Realizing the Indonesian glorious 

future*  

Another type of promise can be 

showed by community approach to the 

society to gain the better life by serving his 

self to people like data bellow. 

Example: 10  

 

Data.10 

Putra NTB asli, siap berbakti bagimu 

negeri. Tidak berjanji insyaAlloh 

memberi bukti (H. Masyikur Siman) 

*NTB native person, not promise God 

willing serves the evidence* 

4.1.1.2.2 Repetitions 

Repetition refers to describe or say one word 

repeated two times or more (Spring, 2008).   

Example: 11 
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Data: 11 

Dengan kerja keras, dan kerja cerdas, 

kita pasti maju (Ir. Helmy Faesal 

Zaeni/PKB) 

*With work hard and work smart, we 

would be better* 

 

4.1.1.2.3 Qur‟an citations  

Citing holly Qur‟an words or verse 

are selectively cited in order to serve the 

candidate propaganda objectives. By citing 

some particular verse which is appropriate 

with the context being raised in political 

campaign is affecting the voter‟s mind in 

determining their choice based on religion 

version. Generally, the candidates are citing 

language holy Qur‟an in communicating 

their idea or party ideology. 

Example: 12 

Data. 12 

Sesungguhnya Alloh tidak akan merubah 

nasib suatu kaum sebelum meraka 

merubah nasib mereka sendiri (H.L. 

Parhan RM, S.Pdi/PAN) 

*Verily Alloh will not change the fate of 

people before they change their own 

destiny* 

 

 

4.1.1.2.4 Personal pronoun 

Personal pronoun defines as pronoun 

that refers to the speaker or writer, 

somebody being addressed, or another 

person, e.g. “I”, “you”, “she”, “he” or “we” 

(Encarta dictionary, 2009). In common use, 

it is addressed to another person. Besides, 

deweq and pelungguh are another pronoun 

used by non-nobleman people to express 

respect to those with nobleman status, and to 

mark politeness (Mahyuni, 2006). 

Example: 13 

Data. 13 

Deweq tunas do‟e dan dukungan 

pelungguh Sami (Legewarman / PPP) 

*I ask your pry and support* 

Example: 14 

Data. 14 

Mari bersama kita bangun Praya timur, 

coblos no. 5 (Nur Tinem, A, MA/ PKB) 

*Let‟s gather we build east Praya, vote 

no.5* 

Example: 15 

Data. 15 

Pilihan anda menentukan masa depan 

Lombok tengah (Sahnan, S.Sos/ 

GOLKAR) 

*Your choice determine the future of 

central Lombok* 
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4.1.2 Language Functions 

This study was found four language 

functions on visual media campaign, they 

are coded as persuading, figuring, praising, 

and expressing patriotism.   

4.1.2.1 Persuading 

Persuading is a way people use a 

language to persuade other to do something. 

It aims to persuade people to elect them by 

providing a good reason why they have to be 

elected.  

Example: 16 

Data. 16 

Pilih yang tepat “jujur dan peduli” coblos 

no. 7 (Hj. Kartini H. Usman, S.Pd) 

*Choice the right one “honest and caring” 

vote no. 7* 

 

Example: 17 

 

Data. 17 

Pilih yang sudah terbukti (Drs. H. 

Muzihir/PPP) 

*Chose a proven one* 

Data no.16 and 17 are showed that the 

candidates try to persuade the voter to elect 

them by asking them to choose or vote for 

them by using persuasive language. The 

candidates are inviting and persuading 

people to elect a proven one by delivering 

their language campaign like tepat and 

terbukti. Meanwhile other candidates ask for 

pry and vote although semantically all of the 

languages uses have one objective to elect 

both for them and political party.   

4.1.2.2 Figuring   

This language function refers to the 

language use in informing someone about 

particular characteristic of legislative 

candidate. In common use of words such as; 

berani (brave), muda (young), peduli (care), 

sederhana (simple), merakyat (populist), 

amanah (mandate),  and religious in 

figuring themselves.  

Example: 18 

 

Data. 18 

Muda, Religius & Peduli (Rahmat 

Hidayat, SEI/PKS) 

*Young, Religious & Caring* 
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Example: 19   

 

Data. 19 

Muda, Berani dan Merakyat (L. Hilman 

Afriandi/Hanura) 

*Young, Brave and Populist*  

Figuring candidate personality 

commonly found at young legislative 

candidate who describing themselves as a 

agent of change and bring a better future to 

the society.  

 

4.1.2.3 Expressing patriotism  

Language use for expressing human 

patriotism is language variety made by 

people to show their deep love and care 

about something.  Patriotism words or 

language used by people as a way to express 

their guilty of feeling and strong love and 

support to one‟s country (Al-Haq & 

Hussein, 2011). And someone who feels a 

sense of responsibility for homeland called a 

patriotic.  

 

 

 

 

Example: 20 

 

Data. 20 

Jiwa ragaku- Daerahku, NTBku (DRH. 

H. Abdul Samad) 

*My body and soul – my region, my-

NTB* 

 

 

 

Example: 21 

Data. 21 

Indonesia tanah airKU, aku hanya 

mengabdi kepadaMU (Andi 

Mapperumah , MS) 

*Indonesia is my homeland, I just serve 

for you* 

4.1.2.4 Praising 

Praising is one of common language 

was used to create personal effect to the 

reader. Praising is the act making positive 

statements about person, object or idea, 

either in public or privately (Al-Haq and 

Husein, 2011), they stated that praising are 

words that express approval or admiration, 

e.g. for somebody‟s achievements or for 

something‟s good qualities such as; Berani, 
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amanah, terbukti, sederhana, merakyat, and 

pilih yang sudah terbukti.       

4.2 DISCUSSIONS 

1. Features of language use in legislative 

candidates campaign 

Propaganda is commonly features 

found in legislative campaign, in which 

embodied in form of emotive words, 

exaggerations, the use of title, imperatives, 

and vague languages. Besides propaganda, 

rhetoric language is another feature was 

found in data analysis. It is defined as art of 

communication by using beauty language to 

persuade and influence voters to do what is 

commanded by person. It is embodied into 

promises, repetitions, personal pronouns, 

and Qur’an citation. Particularly, these 

language were used in describing something 

good in the future by electing the candidates 

as legislator in parliamentary. Although, in 

some findings proof that the promise can be 

realistic and unrealistic.     

2. Language functions on visual media 

campaign   

Language use for campaign 

commonly has four functions that is; 

persuading, figuring, praising, and 

expressing human patriotism. Every 

function has its own characteristic when it is 

used by legislative candidates in their visual 

media campaign. Persuading is the use of 

language to persuade people to elect the 

legislative candidate by expressing 

persuasive language which aim to invite and 

influence voters to elect them. Figuring 

refers to the way to characterize themselves 

by using language which aims to create 

human opinion and estimation about person 

who is figured.  

The common words used by 

legislative candidates in figuring themselves 

such as; muda, merakyat, and amanah. 

Praising is the way candidates arguing 

themselves as the good person or personality 

by using words such as; religious and peduli. 

The last function of language in visual 

media campaign found as a tool for 

expressing human patriotism. This function 

refers to the language use for expressing a 

candidate‟s feeling which aims to get voters 

interest to elect them by showing their deep 

love to the particular area (homeland), 

through the language patriotic words such 

as; Jiwa ragaku, mengabdi, berkorban, siap 

berbakti bagimu negeri, and bejuang. 

           

5. CONCLUSIONS AND 

SUGGESTIONS 

This study reveals that legislative 

candidates like many politicians use 

language in a unique way during the period 

of campaigns to give extra effect and 
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command people or voters by forcing their 

idea and political conception. This is aimed 

at getting their objectives of winning more 

voters‟ votes. To get that thing, those 

candidates deliver their language in form of 

propaganda and rhetoric.  

Emotive words, imperative, personal 

pronoun, repetition, promises, 

colloquialisms, word coinages, pidginize 

and figurative expression and the use of title 

are some of the features of this register. 

Moreover, all of the language use aim at 

praising, figuring, persuading, and 

expressing patriotism of the candidate to 

give more effect to public who read their 

language campaign. Furthermore, this paper 

reveals that legislative candidates‟ language 

campaign sometimes create ambiguity and 

make deep analysis by public to understand 

their own language campaign and the 

functions beyond of the language use. For 

the candidates, during the period campaign 

is a kind arena to sell their political 

conception to get ore voter interest to vote 

both for them as candidate and their political 

party. The candidates should be mindful of 

what language they use, where, how, and to 

whom they deliver that language. 

   

 

 

5.1 SUGGESTIONS 

There are several suggestions for another 

researcher who has similar interested in 

analyzing language use in political 

campaign, those are:  

a) To the other researcher, it is 

important to have deep comprehend 

about political language campaign 

b) It is better for the new researcher to 

have many references about your 

topic for supporting your idea 

c) Analysis on language campaign is 

really new research, it is better to 

another researcher to prepare and 

understand about topic that s/he 

wants to analyze.   

d) The last suggestion is, make your 

research has value and contribution 

to public.  
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