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ABSTRACT 

This research entitled “A Study on Logical Appeal of Zakir Naik in Answering 

Questions at The International Public Speaking Speech” was aimed at analyzing and 

examining the logical appeal devices and organizational pattern of Zakir Naik’s 

argument during question-and-answer session. This research used qualitative method in 

analyzing ten scripts samples taken in audiovisual form from internet. The data were 

analyzed by using framework given by Lucas (2009) for the device of logical appeal, 

and theory from Graeis (2006) in analyzing the pattern of argument. The result of the 

study revealed that both evidence and reasoning of logical appeal devices were 

employed by Zakir Naik. The evidences consisted of: facts (12 times), syllogism (5 

times), premise (4 times), analogy (8 times), anecdote (3 times), definition (5 times), 

data (20 times), testimony (7 times), personal experience (5 times), research result (2 

times) and statistic (3 times). While, reasoning consisted of: reasoning from specific 

instances (7 times), causal reasoning (2 times), analogical reasoning (3 times), and 

principle reasoning (28 times). Furthermore, the organizational argument patterns 

applied were the types of pattern: 1) Problem-solution pattern (7 times), 2) comparison-

contrast pattern (10 times), 3) negative method pattern (6 times), 4) Motivated sequence 

(4 times). Additionally, it was found that Zakir Naik also utilized some kinds of 

questioning, namely: rhetorical question (23 times), information question (14 times), 

and indirect question (3 times). 
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ABSTRAK 

Penelitian ini berjudul “A Study on Logical Appeal of Zakir Naik in Answering 

Questions at The International Public Speaking Speech” bertujuan untuk menganalisis 

dan menguji logical appeal devices (instrument-instrument keahlian berargumen secara 

logis) dan pola pengorganisasian argumen pada Zakir Naik saat menjawab pertanyaan. 

Penelitian ini menggunakan metode kualitatif dalam menganalisis sepuluh sampel data 

yang berbentuk naskah. Data tersebut dianalisis berdasarkan teori dari Lucas (2009) 

untuk menganalisis instrumen, dan menggunakan teori dari Gareis (2006) untuk 

menganalisis pola argument. Instrument tersebut terdiri dari: fakta, silogisme, analogi, 

anekdot, definisi, data, testimony, pengalaman pribadi, hasil penelitian, dan statistic. 

Sementara itu, reasoning terdiri dari: reasoning from specific instances, causal 



reasoning, analogical reasoning, and principle reasoning. Selanjutnya, pola argumen 

terdiri dari: 1) Problem-solution pattern, 2) comparison-contrast pattern, 3) negative 

method pattern, 4) Motivated sequence. Selain itu, ditemukan juga bahwa Zakir Naik 

menggunakan pertanyaan- pertanyaan, seperti: rhetorical question, information 

question, and indirect question. 

 

Kata kunci: instrumen, pola, argumen.  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



A Study on Logical Appeal of Zakir Naik in Answering Question at The 

International Public Speaking Forum 

 

INTRODUCTION 

 
1.1 Introduction 

Looking at the linguistic usage in everyday life, we learn that a language could 

be a thing that has power to do many things like persuading people to do what we 

convey. By means of its rhetorical and linguistic power, a speech or discourse has 

introduced a strong effect on language style and language structure. Understanding 

someone’s appeal and strategy of conveying her/his argument requires systematic 

exploration of the language they use. Language usage in convincing and persuading 

people will have significant effect rely on the speaker strategy. 

Moreover, the power of language has been used to reveal idea and to convince 

people about what we believe in and also to win over the people understanding. This 

way is very crucial in term of speech or public speaking. Public speaking is the process 

or act of performing a speech to a live audience. It is demonstrated for the reasons to 

inform, to convert, to persuade, or to entertain the audience (Waldo, 2012). The 

speaker, actually, intends to share information and ideas for the other people in order to 

shape their perceptions about something through giving motivation and persuade them 

to believe in what he/she is saying. With confidence, a public speaker can use such 

skills to create an exciting atmosphere among the audience. Thus, his overall speech 

effectiveness can be increased. The audience, then, at least, are brought to the speaker’s 

mind and should be able to bring back a message that they can learn from speech (Khoo 

& Zainol 2014). 

Questioning is a part of a speech. In demonstrating public speaking, there must 

be an existence of unexplained sightings or factual evidence that is caught by audience 

that will lead them to ask questions. However, asking questions can be meant of 

requesting information. It is to find more knowledge and functioned as a request to 

supply unknown information (Athanasiadou, 1990). For this reason, the speaker should 

be able to serve the complete information and answers the question by proposing an 

answer, and on the other hand, he/she should be attempting to convince the audience 

that the answer is true and that they can believe him/her. However, even though the 

speaker has smart strategy in shaping audience mind, there always be the audience that 

does not agree to the speaker views. Therefore, the audience will argue it and propose 

their own perception through asking question and certainly defend their argument. In 

handling this, it seems that the speaker has a certain strategy to do rebuttal and leads 

them into his main point of view. 

Given the above, argumentative appeal is necessary for the speaker in answering 

and explaining the audience questions. Communicating thoughts, persuading and 



convincing others, and proving points are all fundamental things that the speaker are 

accustomed to doing. Accordingly, those skills are included in a term that is introduced 

by Aristotle’s namely Three Persuasive Appeals of Rhetoric or can be simplify as Three 

Rhetorical Appeals. 

Rhetoric can be defined as the art of persuasion and an individual act of 

persuasion. Aristotle’s argues that there are three elements of persuasion, that is to say: 

ethical appeal, pathetic appeal and logical appeal. Those elements are provided for the 

modes of persuasion: for some are in the character of the speaker, in disposing the 

audience in evoking emotion ways, and in the argument itself. Ideally, an argument 

should establish the speaker’s credibility (ethical appeal), engage emotions of the 

audience (pathetic appeal) and be founded in solid logic (logical appeal). However, in 

this study, the discussion will be focused on logical appeal only. 

Logical appeal in practice can be seen on a professional debater and public 

speaker, where this study takes a famous Islamic public speaker and debater Dr.Zakir 

Naik in answering questions. In fact, he did many debates and public speeches in front 

of thousands people which indicates that he is an influential man. After giving speech, 

there are many people especially non-Moslem are arguing with him in question-and-

answer session. However, yet, the “small debate” through questioning resulted in that 

many of them are converting their religion to Islam. For this reason, it can be seen that 

what Zakir Naik done is an effective persuasion that is resulted in a great impact on his 

audience by using rhetoric, especially logical appeal. 

However, argument delivered by Zakir Naik cannot merely assumed be a good 

logical argument by only applying or utilizing the logical appeal device. There are some 

factors that should be considered and become logical measurement. Considering those 

factors are also important to make an objective assessment.  

 

1.1 Research Question 

The research questions of this research are: 

1. What logical appeal devices does Zakir Naik use to persuade his audience in 

answering questions? 

2. What organizational pattern of logical appeal are used by Zakir Naik in 

answering questions? 

 

1.2 Objectives of the study 

The study intends to: 

1. Examine what logical appeal devices that Zakir Naik uses to persuade his 

audience in answering questions. 

2. Analyze what organizational pattern of logical appeal that are used by Zakir 

Naik in answering questions. 

 

 



LITERATURE REVIEW 

 

2.1 The Roles of Logical Appeal 

In order to understand logical appeal in answering question of speech, it is 

important to first explain and define what rhetorical appeal is. Aristotle defines that 

rhetorical appeal is an act of observing systematically, that correlate to an act of 

persuasion. While, Murthy (2014) states that rhetoric is the art of using language with 

persuasion effect. It does not mean that speaker influence the audience with powerful 

words and expression, but the rhetorical appeal facilitates the speaker to inform, to 

persuade, and to motivate the audience in understanding and discovering arguments in 

specific situations. The consensus view seems to be that rhetoric is intended to bring 

someone to accept an idea, to act in a certain way or both. In so doing, the rhetoric is 

talking about how the speaker (or author) concepts the idea to influence the audience in 

certain ways. 

 According to Aristotle cited in Murthy (2014), generally, the effective 

persuasion is possible with three appeals, i.e. logos (logical appeal), pathos (emotions 

of the audience) and ethos (character of the speaker). A public speaker, in gaining 

impact on audience, should be able to create logical reasoning to the evidences he 

proves in. Then, evoking the audience emotions and feeling in formulating his speech, 

and convincing the audience to himself that he deserves to be believed by building his 

credibility. Along similar line, Murthy (2014) argues that there are four main arguments 

that can be advanced to support why the speaker should apply rhetoric, as follows: first, 

it is a tool to pursue the cause of justice and the truth. For this we can take the example 

of the speeches of Mahatma Gandhi and Nelson Mandela that could move the society 

and made a change of justice. Second, rhetoric can be used to pursue the masses. It is 

not possible to persuade all human beings by logical or scientific approach. They need 

to be persuaded by subtle ways. This can be seen on Zakir Naik speeches about 

religion, he serves facts of evidence in logical ways and that it can to make people 

follow what he says and then convert their religion to Islam. Third, rhetoric is the most 

used tool to argue from both sides (pro and contra) of an issue. This is a way to train 

people to identify problem and to find solution as well. The practice of this can be seen 

at group discussion and debates. Lastly, rhetoric can be used as shield against verbal 

attack. The present day politicians’ speeches on TV are good example for this. 

 In this study, the discussion will point to logical appeal of Zakir Naik in 

answering audience questions after delivering speech. It is better to explore first more 

about what logical appeal is. William (2015) argues that if a statement attempts to 

persuade the audience by making reasonable claim and offering proof in support that 

claim, then it is a logical argument. While, from many sources, the term “appeal” refers 

to quality or something that makes someone attractive or interesting. It can be claimed 

that appeal means an ability that makes someone be attractive. Therefore, we can 

conclude that logical appeal is an ability of someone (esp. public speaker) in making 



reasonable claim and logical argument of a claim for a persuasion work. That is suitable 

with what Aristotle stated that an argument should prove something or at least it should 

appear to prove something. 

 Focus on the logical argument is meant focus on the message that speaker 

convey. It is because logos (logical appeal) deals with several aspects included content, 

structure, and argumentation of a speech. Since the intention of giving speech is to give 

information and to shape perception, the speaker cannot fully exhibit his expert 

knowledge, whereas the audience is limited in its knowledge and perceptions. Thus, the 

speaker has to adapt his knowledge and rhetoric proofs toward the audience knowledge.  

 

 

2.2 Pattern of Organization 

An effective communication begins with a clearly organized set of ideas following 

logical and consistent pattern, besides it achieved from its content and delivered 

strategy. Logical organization of argument will help the speaker to generate his 

intention in a good order. Thus, it enhances audience as the receiver of information to 

remember and understand information being presented.  

In relation to persuasion act, the pattern employed by speaker should be think 

carefully about which pattern makes the most sense in helping the people/audience to 

better understand and be influenced by the information given. According to Gareis 

(2006), persuasive speech follows patterns that are slightly different from regular 

speech pattern. The following are: 

a. Problem – solution pattern (describing a problem and offering 

solutions) 

This pattern is created by an interaction of two or more factors, 

one citing a problem and another providing a potential answer to that 

problem. In other words, it divides information into two main sections, 

one that describes a problem and one that describes a solution. This 

pattern is typically used in conducting a persuasion where a speaker’s 

general purpose is to convince the people to support a certain course. 

The pattern is designed to compel the reader to make some kind of 

change in opinion or behavior by establishing that a problem is exist, 

then providing a solution. In the problem section, the writer identifies 

different aspects of the problem being discussed and offers evidence of 

these problems. In the solution section, the speaker identifies a potential 

solution and supports the effectiveness of this solution over others. 

For example, suppose a speaker stated purpose is to persuade 

audience to ride bicycles as the primary form of transportation. First, 

the speaker attempt to establish that common forms of motorized 

transportation create compelling problems that require solution. Then, 

he/she will show the proposed solution –riding bikes- provide beneficial 



alternative to driving. The specification of problem such as: motorized 

transportation can increase traffic congestion, increasing pollution, and 

increasing “road rage” from traffic-related stress. Then the solution 

given are: riding bicycles reduces the number of motorized vehicles in 

use; bike riding is not a source of pollution, and bike riding has physical 

and psychological health benefits. 

Generally, the problem solution pattern has a scheme like 

illustration bellow. 

Topic            Problem             Problem Solutions              Outcome 

 

Problem-solution pattern in paragraph form has a sequence like: 

the problem-solution paragraph stated a problem in the topic sentence; 

supporting details describe the problem, the causes, and the solutions. 

While, the key words are: “a problem is”, “a solution is”, “the problem 

solved by”, “a potential alternative is”, and “a possible answer”. 

b. Compare – contrast pattern (showing the advantages of one’s 

proposal and contrasted to the opposing views) 

This pattern arranges information according to how two or more 

things are similar to or different from one to another (or both). This 

pattern will be effective to used when the people can better 

understand one subject when it is described in relation to another. In 

employing this pattern, a writer/speaker must do the following: 

1) Identify and explain three or more key points that two or more 

subject have in common. 

2) Show the similarities and differences between these points 

3) Develop a thesis, indicating his/her position regarding the two 

subjects. The thesis may indicate that one subject is stronger than 

the other and both subjects have strengths, or that both subjects 

possess noteworthy flaws. 

Furthermore, there are two ways to organize a comparison/contrast 

argument according to Georgia. Those are: 

1) Block Approach. This kind of organizational pattern is most 

effective used on short sequence of arguments. If it in an essay, 

the body of such an essay is organized by discussing one subject, 

point by point, in complete detail before moving on to the next 

subject, so do in a spoken form. The writer/speaker should select 

points by which both subjects can be examined.  

2) Point-by-Point Approach. This pattern is most effective when 

used on longer sequence of explanation. The explanation is 



organized by discussing one point at a time and how it applies to 

each subject before moving on the next point. For longer works, 

at least three points should be examined if not more. 

c. Negative method pattern (focus on shortcomings of other proposals). 

This pattern is concentrated on putting down the other’s proposal. 

Then, show why the speaker’s proposal is the one logical solution 

remaining. For example: “drugs should be legalized”, by reasons: 1) 

more drug enforcement agencies are not the answer. 2) better 

education is not the answer. 3) incarceration is not the answer. 4) 

global legalization of drugs is the only way we will regulate supply 

and demand. These reasons against the people’s proposal that drugs 

should not be legalized except for medical purposes. 

d. Motivated sequence (in five steps: arousing attention, demonstrating 

a need, satisfying the need, picturing the results, and the last, calling 

for action). 

This kind of organizational argument pattern is effective way of 

organizing a persuasive message. It can help clarify the structure of 

any message, even those that are not overtly persuasive. This pattern 

is conducted in five steps. Those are: 

1) Arousing attention: the creation of interest and desire. For 

example: “if you had needed an emergency blood transfusion 

in East-Middle Country’s civil war, you probably would not 

have gotten it.” 

2) Demonstrating a need: the development of the problem, 

through an analysis of things wrong in the world and through 

a relating of those wrongs to individuals’ interests, wants, or 

desires. For example: “blood drives seldom collect enough 

blood of all types to meet emergency needs in area such as 

this one.” 

3) Satisfaction: the proposal of a plan of action which will 

alleviate the problem and satisfy the individuals’ interest, 

wants, or desires. For example: “a blood donors’ association 

guarantees a predictable, steady supply of blood to the 

medical community.” 

4) Visualization: the verbal depiction of the world as it will look 

if the plan is put into operation. For example: without a 

steady supply of blood, our community will face needless 

deaths; with it, emergencies will be met with prompt 

treatment.” 

5) Action: the final call for personal commitments and deeds. 

For example: “you can help by filling out the bloods donors’ 

cards I am passing out.” 



Additionally, those steps can be seen in a simple form with its 

response expected from audience. 

 

2.5.1 Logical Appeal Devices 

Aristotle mentioned that logos (logical appeal) is constructed from two 

elements, those are Evidence and Reasoning. Both evidence and reasoning can be 

generated into some tools. The following are a concept by Lucas (2009): 

1) Using evidence 

Evidence consists of supporting material, examples: statistic, testimony, 

data, facts, personal experience, analogy, definition, anecdotes, 

syllogism, premise and research result. The following are the statement 

examples:  

a) Personal experience. A speaker’s experience can be a supporting 

argument for the speaker’s to ensure the people. For example, “I 

have conducted my speech in an International conference about 

peace in 2008. It is about media war.”  

b) Definition is a claim about the meaning or nature of something. This 

definition is usually utilized as a principle to draw a conclusion. For 

example: “Islam is the religion of peace. Therefore, all about its 

concept bring the believers to the peace, not to the terrorists’ view”. 

c) Syllogism is a claim using deductive logic involving a major 

premise, a minor premise, and conclusion. It moves from general to 

specific. For example: “if you want to understand Christianity, you 

must read Bible first. Don’t go to the church, because the church 

teaches many concepts of the Christianity. For examples, there are 

many sects of the church around the world: Baptist, Seven Day 

Advents, Jehovah Advents, etc.” 

d) Premises. It is a proportion upon which an argument is based or 

from which a conclusion is drawn. It comes may from either major 

or minor proposition of a syllogism in a deductive argument. For 

example: “Almighty God give the references of the mountain, that he 

created this, for him it is a pie nuts. So why he talking, do you know 

why is saying? He says this pie nuts changes mountain, they would 

be shattered. You a human being is superior” 

e) Analogy. It is a comparison in which an idea or thing is compared to 

another thing. What will be true for the first case should also be true 

to its comparison. Thus, it will be an equal comparison. For 

example: “why do you make a college that one person can enter? 

Fine, it is for selected view. So the same Almighty God make heaven 

– jannah, jannatu firdaus, every one cannot go to jannah firdaus” 



f) Anecdote. Anecdote is a short story that is significant to the topic at 

hand, usually adding personal knowledge or experience to the topic. 

It can also be brought in humor or jokes form. For example: “What I 

told them, if you are rely a spiritual healer, come to the hospital and 

I am a medical doctor, I tell them, come to my hospital directly if you 

can treat I will give you the reward. So if you are a spiritual healer, 

and if it really the truth, we require a hundred people like you, we 

don’t want the people come to hospital, you know, we require you.” 

g) Data. Data is a set of facts or information, or can be consisted of a 

set of values. For example, the written of doctor’s interview, rates, 

facts of scientific research or information to be collected and 

analyzed. 

h) Statistic. Is a set of value or a single measure of some attribute of a 

sample. For example: “the glorious Koran is not a book of science – 

S-C-I-N-C-E, but a book of signs –S-I-G-N-S. and there are more 

than 6000 signs, more than 6000 ayahs in the glorious Koran, and 

of which more than 1000 speaks about science” 

i) Testimony. It is a one’s confession or experience of something. For 

example: “Frank Beckham said “little knowledge of science makes 

you an atheist, in depth knowledge of science make you believe on 

God”.” 

j) Facts. It is something that is postulated to have occurred or to be 

correct. The usual test for a statement of fact is verifiability – 

whether it can be demonstrated to correspond to experience, 

scientific facts, and can be proven. For example: “Todays’ science 

has come to know, that beside the sun revolving, it even rotated 

above its own axis, which is mentioned in the Koran 1400 year 

ago.” 

k) Research result. is a discovery from a study or research by giving 

proof on what being examined. For example: a research has been 

conducted to find out what benefit of consuming palm fruit, and it 

discover that palm fruit consist of substance that could not cause 

diabetes. Thus, it is good for health though consume it in large 

amount.” 

 

2) Reasoning 

Reasoning is the process of drawing conclusion based on evidence, in 

the other words, it as a causal evidence of an event. This element can be 

derived into several kinds of reasoning. Those are: 

a. Reasoning from specific instance (improving a number of particular 

facts to a general conclusion). Examples: Moslems in England does 

not eat pork (fact 1); Moslems in Europe does not eat pork (fact 2), 



Moslems in Indonesia, Saudi Arabia and in Australia does not eat 

pork (fact 3). So, in conclusion, “all Moslems around the world does 

not eat pork.” 

b. Reasoning from principle (reasoning that moves from a general 

principle to a specific conclusion). Example: all human being will 

die, prophet Mohammad is a human being, in the end, Prophet 

Mohammad dead.  

c. Causal Reasoning (reasoning that seeks to establish the relationship 

between causes and effects). Example: civil wars are usually caused 

by the failure in understanding to each other. 

d. Analogical reasoning (reasoning in which a speaker compares two 

similar cases and infers that what is true for the first case is also true 

for the second). Example: ozone layer of the atmosphere is like the 

outer layer of skin, and if it goes away, planet earth will be in a lot of 

pain. 

 

2.3 The Importance of Question and Its Function 

Many claims state that the success of an international speech can be measured in 

terms of whether and how much the listener learns from the speech. Yee & Jafre 

findings lend support to this claim that at least, in the end of the speech, the audience 

should be able to bring back a message that they can learn from the speech. It is 

according to the purpose of speech that its message must be accepted by audience. The 

question-and-answer session is to follow up the audience understanding. The question-

and-answer is conducted for the speaker intends not only to get information or to 

communicate an experience of the audience, but also to reinforce his influence on 

audience. The speaker, of course, does not merely stands to answer the questions. In a 

persuasive speech, certainly he/she will turns to ask questions back to lead them onto 

the speech allurement. On this case, audience and especially the speaker utilized some 

kinds of question. Modes of questioning are the strategies for conveying certain kinds 

of intentions. Question situations can be classified into many different types. There are 

some types of questions situations that is compiled by Athanasiadou (1990), those are: 

1) Information Question, is the question of requesting information. it is found for 

seeking knowledge. The speaker wants to know something and assumes that the 

listener knows it. It is a perspective which considers that question is a request to 

supply unknown information and the response which provides the information. 

for example: “what do you know about Jesus?”. 

2) Rhetorical Question. This type of question is in contrast to Information 

Question. This question does not require information answer, which means it 

has only certain answer with no reason or elaboration needed. For example: “do 

you know that it is mine?”. Moreover, there are various kinds of rhetorical 

questions. 



First of all, the communicative function of do-you-know introductions consists 

in capturing the interest of the hearer. The intention of the speaker is to give 

emphasis to some particular point. For example: “do you know that God has 

given us an angel in this world?” 

Secondly, in a rhetorical question, the speaker considers the proportional content 

he is going to utter to be trivial or well-known. For example: ”who will date a 

monkey if not an idiot?” 

Thirdly, in giving a rhetorical question, it is needed to give emphatic 

prominence and gets valid touch universally. For example “what could be more 

wonderful moment than giving happiness to your parents?”  

Lastly, rhetorical questions express wonder in emphasize way. For example: 

“isn’t he a good man?” or “I ask you, is it a religion which it leads to badness?”  

Generally, in rhetorical questions the speaker does not expect answer from the 

hearer, since the answer is indirectly given by the speaker. This rhetorical 

question could be effective weapon to plant the speaker views to the audience, 

in relation its answers are fully known by the speaker. 

3) Examination Question. In this type of question, one asks a question not because 

he assumes that another else has some information that he needs, but because he 

wants to find out whether that person knows the answer. It is used to find out 

someone’s knowledge. For example: “what is the source of human energy?”. 

Here, the speaker knows the answer but he is not sure that the listener knows it 

or not. So, it can be said, the questioner is to test the knowledge of the listener. 

There are two types of examination question. First, it is usually used for didactic 

(education) purposes by teachers to examine the students. Example: “when did 

the colonial do invasion in Indonesia?”. Second, it is used for interrogation 

purposes, where questioning aims to establish a fact and pinning down 

responsibilities. It is also used to test, to control, or to challenge the answer. The 

interrogation questions may be conducive to a positive (a) or to a negative 

answer (b). for example: (a) weren’t you at home when the accident happened? 

(b) you weren’t at home when the accident happened, were you?. 

Actually, though both exam and interrogative questions imply the 

dominance of the speaker when requiring an answer, there is the crucial 

difference between them. In the exam questions, the questioner (speaker) knows 

the answer, while in interrogation questions, the speaker doesn’t, and need for 

the information answer. However, yet, in both cases, the one who ask the 

question is who implies the dominance and authority to require the appropriate 

answer. Meanwhile, the respondent (listener) is at the disadvantage, since he/she 

will get sanctions if his answer is not appropriate.  

In contradistinction to examination questions, there is an indirect 

question which implies a request. It is characterized by ignorance of the speaker 

on the answer, and avoidance of taking the dominant role. In this kind of 



questions, the speaker induces the listener to act, in other words, they are 

requested for doing action. This request is done in many ways: 

- In a polite request. For example: “could you take the book for me?” 

- Indirect suggestions. Example “would you not smoking in this room? 

- Invitations. Example “would you pass by to my home?” 

All questions of indirect questions leave the initiative with the 

listener/respondent. It places the listener at advantages, since the agreements 

depend on the listener itself to make decision whether he accept or refuse the 

request. It means the dominant role is handling by the listener (respondent). 

Therefore, what speaker intends to achieve is not knowledge information but to 

get the listener agreement to the assumption expressed. 

 

RESEARCH METHOD 

 

3.1 Research design  

In this study, the researcher employed the descriptive qualitative approach as 

the method of analysis. The researcher chose qualitative research because it could 

describe social fact systematically and elaborated wide exploration through words in 

discussing the data analysis rather than using numbers and statistic. Ary as cited in 

Nova (2013) stated that the qualitative research deals with data that are in the form 

of word, rather than numbers and statistic. Qualitative research aimed to gather deep 

understanding of human behavior and the reason that govern such behavior. The data 

collected were the subject’s experience and perspectives. The qualitative research 

attempted to arrive at a rich description of people, objects, events, places, 

conversations, etc.  

Moreover, in related to this research, the researcher applied descriptive 

qualitative method in which the data were gathered from internet in audiovisual 

(video) form and transcript form. The data were Zakir Naik speeches in 

responding the audience questions. All of the data collected were explained 

deeply descriptively through the available methods. 

 

3.2    Unit of Analysis (Sample) 

The unit of analysis in this research was the question-and-answer 

sessions at Zakir Naik speeches and was analyzed using logical appeal devices 

according to Lucas (2009), and the pattern of organizational argument was 

analyzed according to Gareis (2006) theory. Additionally, the researcher 

explored it using figurative speeches that were included to logical appeal device.  

In this research, 10 (ten) samples were taken and analyzed. The samples 

were selectively chosen. The samples taken were where Zakir Naik won the 

audience’s arguments and mind. For the comparison, the researcher also took 



the sample where Zakir Naik had fallacy or seemed ‘lose’, but this sample were 

not being the focus in this study since this study was not a comparison thesis. 

 

3.3 Source of Data 

What became the material analysis in this research was the discourse of 

Zakir Naik with his audience in question and answer transcriptions. The data 

were downloaded from internet www.youtube.com in video form and 

downloaded its transcript, because the transcript was also available on internet. 

So, in this thesis the data analyzed were in script form.  

 

3.4 Techniques of Data Collection  

In the way of collecting data, researcher used some steps which were mentioned 

and explained as follows: 

a. Searching for the video. 

The researcher used video recorder observation. It was looking for the video 

of Zakir Naik speeches at internet, in this case was from www.youtube.com . 

It showed that the events were really conducted.  

b. Searching the script. 

After the videos had been found, the researcher then looked for the video 

script on the same gate. 

c. Downloading the video and the script. 

After the data both video and script had been found and collected, researcher 

downloaded them and saved them for data analysis purpose. The script 

especially was the main data to be analyzed. 

 

3.5 Techniques of Data Analysis 

In this study, the researcher analyzed the logical appeal use in Zakir 

Naik questions and answers. It explained how the speaker builds the 

argumentative persuasive logical answers. Thus, the main focus of this study is 

on rhetoric – logical appeal organizational patterns and persuasive logical appeal 

devices used by Zakir Naik to influence the audience. 

Furthermore, in analyzing the data, the researcher used some steps 

according to Huckin’s theory. Those are: 

a. Reading the collected Zakir Naik answer scripts. 

b. Classifying the data indicated by the linguistic devices of logical appeal 

devices and its pattern. In classifying the data, the researcher used the 

devices of logical appeal that consist of evidence and reasoning and its tools. 

Meanwhile, in indicating the structure, the researcher used the pattern of 

persuasive speech that has been explained in chapter 2. For the addition, the 

statement in question form also was examined according to the question 

types. Moreover, at this step, the researcher placed the data that is consisted 

http://www.youtube.com/
http://www.youtube.com/


of the discourse of question and answer in the table for easy analysis and 

explanation. 

For example: 

Table 3.4.1 

Speaker/aud

ience 

Statements Logical appeal 

device 

Audience (question) ? 

Zakir Naik (Zakir Naik’ answer) ? 

Audience (Audience’ rebuttal) ? 

Zakir Naik (Zakir Naik’s answer) ? 

 

c. Analyzing the finding of data through the contextualized interpretation. 

After the data has been analyzed according to the logical appeal devices and 

its organizational argument patterns that are used in theory, the researcher 

then interprets it according to her own opinion based on the problem in this 

research which become the discussion of findings and data analysis. 

 

3.6 Making Conclusion 

After analyzing all data, there are findings, and the final conclusion drawn. 

 

DATA DESCRIPTION AND ANALYSIS 

 

1.1 Data Description 

The findings of Zakir Naik’s logical appeal analysis are discovered by 

two steps of method, those are: first, by classifying the arguments according to 

logical appeal device that is consisted of evidence and reasoning, where 

evidence has 11 (eleven) devices namely facts, syllogism, premise, anecdote, 

analogy, data, statistic, personal experience, definition, research and testimony. 

While, reasoning consist of 4 (four) methods of reasoning namely reasoning 

from specific instance, reasoning of principle, reasoning from cause & effect, 

and analogical reasoning. Second, by applying the organizational argument 

pattern. Here, the data was analyzed by 4 (four) types of argument patterns, the 

following are problem – solution pattern, comparison – contrast pattern, 

negative method pattern and motivated sequence. 

The data analysis were ten samples. In analysis process, the data were 

extracted and grouped according to which of device it belongs to, such as which 

statement belong to facts, syllogism, data, and so on. While, in analyzing 

patterns, the ten script samples were divided into several parts according to its 

content and structure of argument. It is for easy analysis. The following are:  



Table 4.1.1 

Samples  Total (27 parts) 

Script 1 8 parts 

Script 2 2 parts 

Script 3 3 parts 

Script 4 3 parts 

Script 5 3 parts 

Script 6 1 part 

Script 7 2 parts 

Script 8 1 part 

Script 9 2 parts 

Script 10 2 Parts 

 

4.1.1 Findings 

After the data has been analyzed, it is found from the data observed that 

there are some devices of evidence and reasoning of logical appeal device are 

applied by Zakir Naik in conveying and convincing his arguments. It is found 

that all devices of both evidence and reasoning, and four of argument patterns 

were applied. Additionally, beside using those devices, Zakir Naik also uses 

some types of questioning like rhetorical question, information question and 

indirect question. For a clear observation, the findings will be pictured in this 

session in tables form. While the deeper elaboration will be conducted in 

discussion session and data analysis.  

 

 

The total amount of devices found is pictured in the tables below. 

a. Evidence device 

Table 4.1.1.1 

Evidence 

devices 

Total   Evidence device Total  

Facts 12 Data (scriptures quotation) 20 

Syllogism  5 Personal experience 5 

Premise  4 Definition  5 

Anecdote  3 Research result 2 

Analogy  8 Testimony 7 

Statistic  3   

 



The table above shows total amount of evidence device used by Zakir 

Naik in answering question. It shows that ‘data’ is mostly used by total 20 times 

in ten samples. Those data are taken by quoting verses from holy book Koran, 

Bible, and Veda which are used as principle and supporting argument. It is 

followed by using ‘facts’ that are taken from many sources like facts of history, 

life style, environment, and scientific discovery. However, all of those devices is 

applied by Zakir Naik to support his argument and to prove that his argument is 

founded. 

b. Reasoning  

Table 4.1.1.2 

Reasoning device Total  

Reasoning from specific instance 7 

Reasoning from principle 28 

Reasoning of cause and effect 2 

Analogical reasoning  3 

 

According to the table above, it shows that the most kind of reasoning 

being applied was reasoning from principle. It is a reasoning which is grounded 

from rules, regulation, or facts that come from the evidence given. However, 

those reasonings are used to back up the evidence and exist as a conclusion, so 

that the evidence be potentially strongly accepted by audience.  

 

c. Questioning  

Table 4.1.1.3 

Question type Total  

Rhetorical question 23 

Information question 14 

Indirect question 3 

  

Zakir Naik besides giving evidences and its reasoning, he is into using 

rhetorical question that is used to trap audience mind and lead them to think 

positively regarding his argument. He gives this question to involve the 

audience about thinking his own answer since both speaker and audience know 

the answer. While, information question is needed in order to know the audience 

understanding, experience and for asking their clarification regarding the 

question being asked. It is to consider or to measure audience understanding for 

he attempts to explain around the audience knowledge. Additionally, in order to 

invite audience to accept what he is conveyed, Zakir Naik also give indirect 

question. 



 

d. Argument pattern 

Table 4.1.1.4 

Pattern type Total  

Problem - solution pattern 7 

Comparison – contrast pattern 10 

Negative method pattern 6 

Motivated sequence 4 

 

It can be seen from the tables above, the most of argument pattern are 

used by Zakir Naik in answering question is that in comparison-contrast pattern 

method. After giving an evidence, he usually compares it with equal data which 

mean the data taken are from the equal source such as Koran and Bible or other 

scriptures. Zakir Naik beside comparing, he frequently applies problem-solution 

pattern as well, from the problem, he gives the solution. While, negative method 

pattern is used when the audience argue in negative argument as the opponent. 

Moreover, the motivated sequence is given when the audience seem accept the 

concept given. 

 

 

 

4.1.2 Discussion 

After the data have been analyzed, the findings shown in the tables 

confirm the theory given. The theory is regarding logical appeal devices: 

evidence and reasoning, where evidence has eleven (11) tools and reasoning has 

four (4) types are being examined. Meanwhile, for the organizational argument 

pattern, four (4) types of pattern are also employed.  

 Given the above, there are two major possible answers for the outcomes. 

First, in applying the logical appeal devices, Zakir Naik seems he attempts to 

fully examine those devices to give proof to his claim. The proof itself is very 

important for conviction purpose since the information given is needed to be 

accepted. Second, in employing the organizational argument patterns, Zakir 

Naik strives to concept his information in a good order. The sequence of 

argument will ease the audience to understand and remember the messages 

conveyed. It also helps both speaker and audience which they as a “transmitter” 

and “receiver” to conduct a good communication where the speaker’s intention 

is received well.  

Therefore, practicing those two elements – logical appeal and 

organizational pattern – are assumed to do a successful persuasion. In relation to 

its purpose, logical appeal serves reasons and proof logically to do some 

persuasion acts. Besides, it is supported by concept arrangement for a good 



sequence. Thus, it makes a significant effect for the audience accepting the 

message of information given. Therefore, it can be inferred that Zakir Naik 

utilizes both logical appeal devices and argument structure to achieve audience 

acceptance maximally.  

 

 

CONCLUSION 

The following chapter answers the questions in the research question of 

what logical devices are used and what pattern of organizational arguments 

drawn by Zakir Naik. 

 As it has been known that the kind of Zakir Naik speeches are a kind of 

persuasive speech, followed by its question and answer session. From the data 

analysis, it is found that all of both logical appeal devices are applied. The 

evidence devices like fact, syllogism, premise, data, analogy, anecdotes, 

testimony, research, person experience, and definition, all of them was applied. 

While, the four kinds of reasoning that consisted from Reasoning from specific 

instances, reasoning from principles, analogical reasoning, and causal reasoning 

were also applied. Besides that, some of questioning types was also found, those 

are: rhetorical question, information question and indirect question. While, for 

organizational arguments pattern. It is found there are four patterns types were 

found, those are: problem – solution pattern, comparison – contrast pattern, 

negative method pattern, and motivated sequence pattern.  

 Moreover, the most evidence that is applied is kind of “data and facts”, 

while in reasoning, the most used is a kind of “reasoning from principles”, then 

for the questioning, the most types of questioning used is that “rhetorical 

question”. The last, for the pattern, the most kind of pattern that is used is a kind 

of “comparison-contrast pattern”. 

To sum up, considering the result above, it is assumed that the logical 

appeal device and its pattern was maximally applied by Zakir Naik in his 

arguments. 
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