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The present study aimed at exploring the level of idiomatic expressions mastery, the strategies for
understanding them, the obstacles, English skills and functional English that the students of
Hospitality and Tourism Institutes need. The study applied mixed-methods. Data were collected
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with Needs-analysis, Document, Test, and Interview analyzed with descriptive statistics and
qualitative. It indicates that the mastery of idiomatic expressions mastery of the students of
Hospitality and Tourism is “Low", no idiomatic expressions teaching, lack familiarity with strategies
for understanding idiomatic expressions, the priority English skills include Speaking, Listening,
Writing, and Reading; and the primary Functional English needed are General Conversations,
Providing Services, Giving information Offering Help and Asking for Co-operation. Therefore, the
Hospitality and Tourism educations should improve the quality of the English language teaching.

Introduction

One of the components of the @glish language skills
which should be mastered by the hotel (hospitality) staff
is idiomatic expressions. How alg.\t the understanding of
idiomatic expressions? It shows that as a whole, students’
pragmatic competence, in both receptive and productive
skills, is still low (with the average score of 44.6 and 24.81
respectively) (Amin, Arifuddin, & Ahmadi, 2017). It is
also reported that the most difficult thing when English is
used to carry out the profession of tourism services is the
use of phrases or idiom expressions (Bobanovic &
Grzinic, 2011). This is a “gap”. Ideally, the students of
the Tourism Institute are competent in English language
skills used in the hospitality business.

n one hand, undoubtedly, idioms occupy a high pro-
gion of everyday communication (Cowie, 1998; van
Lancker, 1987; Wray & Perkins, 2000), particularly hotel
employees. Even in the current business wo1ld, technology
and science, the demands of the English language, including
the daily language (colloquialism) are very high (Ababneh &
Al-Momani, 2011). On the other hand, idiomatic expres-
sions are difficult for the EFL Jgganers (Alhaysony, 2017;
Aljabri, 2013; Alkarazoun, 2015; Al-Khawaldeh, Jaradat, Al-
Momani, & Bani-Khair, 2016; Chuang, 2013; Itkonen, 2010;
Liu, 2008; Lynch, 2010; Nippold, Moran, & Schwarz, 2001;
Swinney & Cutler, 1979; Tran, 2013; Vanlancker-Sidtis,

2003). The fact that it is rarely used and not taught in the
classroom makes idiomatic expressions difficult for the
students to comprehend and use.

Some studies focus on idiomatic expressions, for exam-
ple, the understanding of idiomatic expressions of the stu-
dents of the English master’s degree of the University of
Mataram (Arifuddin, Priyono, & Djuhaeni, 2017). The
other studies on learning strategies of idiomatic expressions
conducted by Al-Khawaldeh et al. (2016); Smadi and
Alrishan (2015pgZyzik (2009), but none studies about the
understanding of idiomatic expressions of the students of
tourism colleges. Thus, this is an authentic, urgent study
and as an attempt to satisfy the students’ needs related to
necessities, wants and lacks argfgstakeholders needs as well.
Gathigia (2016) recommend that idioms be taught effec-
tively in schools because the acquisition of idioms is an
indicator of English language mastery.

The research questions: 1) To what extent is ge mastery
of idiomatic expressions of the students of the Tourism
Institutes in Lombok West Nusa Tenggara province? 2)
Are idiomatic expressions taught at the Tourism
Institutes? 3) What obstacles do the students of the
Tourism Institutes in Lombok West Nusa Tenggara pro-
vince face in understanding idiomatic expressions? 4) What
strategies do the students of the Tourism Institutes in
Lombok West Nusa Tenggara province apply to cope with
the obstacles to understanding idiomatic expressions? 5)
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What language skills do the students of the Tourism
Institute in Lombok West Nusa Tenggara province
need? 6) What types of functional English do the students
of the Tourism Institutes in Lombok West Nusa Tenggara
province need? 1

Based on the research questions, the present study
aimed at 1) measuring the level of the idiomatic expres-
sions mastery of the students of the Tourism Institutes in
Lombok West Nusa Tenggara province; 2) ensuring if
those idioms are induded in the curriculum of the
Tourism Institutes in Lombok West Nusa Tenggara pro-
vince; 3) exploring the obstacles to the understanding of
the figurative language that they faced; 4) investigating the
strategies that they applied to cope with the obstacles to
understanding idiomatic expressions; 5) determining the
language skills that they need; 6) identifying the types of
functional English that they demand.

The findings of the present study will: 1) be one way to
help students improve their daily communication skills; 2)
Help them recognize idiomatic expressions; 3) provide
information about strategies used by students in under-
standing and studying such expressions and other types of
figurative language, the obstacles to understanding
English idiomatic expressions for them, and the scope
and orientation of those idioms in the English curriculum
or syllabus at the Tourism Colleges or other Hospitality
Education Institutions; and 6) be the reference for the
design of teaching materials or sources of learning English
in tourism, especially idiomatic expressions.

Literature Review

Meanings of the Idiomatic Expressions
4
An idiom and its meaning cannot be identified based on

the meanings of the individual words (Ifill, 2002; Manzoor
& Kiran, 2015; Simpson & Mendis, 2003, p. 423; Grant &
Bauer, 2004, p. 38; Langlotz, 2006; Zimmerman-Edison,
2015), and a language is rich in idiomatic expressions in the
forms of similes, metaphors, verbal phrases, figurative lan-
guage, and proverbs (Cooper, 1998).

“Idioms”, “reduced forms”, and ‘shared cultural knowl-
edge are truly difficult for EFL learners (Alhaysony, 2017;
Al-Khawaldeh et al, 2016; Arifuddin, 2013; Arifuddin,
Sujana, & Kamaludin, 2016; Chuang, 2013; Itkonen,
2010) closely related to socio-cultural, historical, and poli-
tical backgrounds (Al-Kadi, 2015, p. 513; Saleh & Zakaria,
2013). The inappropriateness between the lexical meaning
and its real meaning, the accuracy of using, lack of knowl-
edge of culture and history of idioms, and the difficulty in
identifying their synonyms in the first languages make
idioms difficult (Rizq, 2015; Bolinger, 1986, p. 280) and
idioms are the most frequently used, and a language is rich

of such forms (Cooper, 1998). EFL learners need to become
more aware of the commo sence of these idioms (Kim,
2015) which improves the understanding of the L2 culture
and society (Samani & Hashemian, 2012).

Language Proficiency and Idiomatic Expressions

Since the mastery of the idioms is important for the EFL
learners (Wray & Perkins, 2000), they need to interact with
the native speakers (Liu, 2008) and be familiar with the
context which ensures proficiency (Aljabri, 2013). The
mastery of idioms is considered as a sign of proficiency,
fluenc d comprehension (Saleh & Zakaria, 2013). It
showsm: language proficiency and the scores on the test
of idioms correlate significantly (Akbarian, 2012; Al-
Mohizea, 2017; Belousova, 2015; Hamza, Eng, & Hassan,
2017; Nippold et al., 2001).

Related to the content, texts containing familiar voca-
bulary is easier to understand because the speakers have
prior knowledge (Lynch, 2010) and the absence of context
and rarely used in the academic setting (Lundblom &
Woods, 2012) makes idioms difficult to understand
(Hamza et al., 2017; Swin & Cutler, 1979). Tran
(2012) emphasize that thergom teaching might not
have received adequate atteu’on in EFL teaching con-
texts. Tran (2012) notes that many teachers tend to avoid
idioms in their langgmge and teaching. Above all, Kim
(2016) suggests that in order to interpret the meaning of
idioms based on contexts, teachers should provide books
containing the information about the definitions and
more detailed examples of the idioms.

In teaching idioms, teachers should use appropriate
and effectivgamedia. Robo, (2014) insists that the orga-
nization of teaching idioms in an English class should
take into consideration the usage of some mat(g'als, use
games, flashcards, role-plays, and pictures. Teachers
should use a variety of methods and strategies depend-
ing on the topic and module. Mother tongue should be
left apart and teach idioms through paraphrasing.

The Need for the English Language in Hospitality
and Tourism

Not surprisingly, idioms place the biggest proportion in
the daily communication (Cowie, 1998; van Lancker,
1987; Wray & Perkins, 2000), even in the current busi-
ness, technology and science worlds (Ababneh & Al-
Momani, 2011). In general, communication skills such
as social and cultural skills other communication com-
petencies are important in any aspect of hospitality
business (Bobanovic & Grzinic, 2011). Specifically, for
example, all students of the Tourism (or Hospitality)
Colleges need the English language, particularly the




English language components relevant to their future
occupations. This types of English are generally known
as functional English.

In addition, they should have had professional com-
munication eson, 2013) in global world. This is an
anticipation of the internationalization of hospigglity and
tourism education (Hobson, 2008) and the emerging
trends in the hospitality and tourism industry as well as
hospitality and tourism academia (Kim & Jeong, 2018).

In addition, over the past forty years tourism has posi-
tion itself as one of the largest world-wide economic sectors
(Scott & Gossling, 2015). And fundamental requirements
and specific skills for hospitality industry are needed
(Beesley and Davidson (2013). One of the essential skills
is communication skill. Communicatiqesgs no longer con-
sidered an objective but also a device for participating
socially meaningful activities (Kaya, 2015). The existence o
English as a world lingua franca facilitates international
communication (King, Byrne, Djouadj, Bianco, &
Stoicheva, 2011, p. 20). Consequently, it leads to the neces-
sity for qualified hospitality and touriggggindustry employ-
ees. In addition, it is advantageous of having sufficient
English fluency in the Tourism and Hotel Management
sector (Zou, Ramirez, Erazo, & Encalada, 2019).

Strategies for Understanding the Idiomatic
Expressions

Strategies also contribute to the pragmatic understanding.
Wray (1999) suggests that learning foreign language idio-
matic ggpressions is difficult so that it needs a special treat-
ment. Al-Khawaldeh et al. (2016) found that students found
it difficult to learn and understand the idiomatic expres-
sions, and the most effective strategy is contextual inference.
That is why, Vulchanova, Vulchanov, and Stankova (2011)
suggest to the learners to apply the metalinguistic skill, such
as exposure in the contexts of use of idiomatic expressions,
contextual inferences, and text comprehension.

Besides such strategies, Smadi and Alrishan (2015)
report that literal translation strategy is effective. And
accordinm Zyzik (2009), the other most effective strat-
egy used 1n understanding the meanings of the idiomatic
expressions is guessing through the context. So far,
accorgime to Liontas (2002), the strategy commonly
used 1n learning second language idioms is the integra-
tion of interpretation and determination of meaning,
that is, by firstly interpreting their literal meanings and
followed by determining their figurative meanings

The native speakers use a variety of idioms in their daily
interactions, while the non-native speakers rarely use them
(Macis & Schmitt, 2017). The minimum understanding of
the idiomatic expressions results in significant misunder-
standing (Liu, 2008). It shows that the EFL students
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showed a low achievement in figuring o e meanings
of idioms (Alkarazoun, 2015; Tran, 2013. English idioms
are difficult even for the English native speakers
(Buchwald, 2000; Vanlancker-Sidtis, 2003). Due to the
critical educational issue, Altuwairesh (2016) suggests to
language teachers to teach collocations and ensure that
their students are well-exposed to them.

Other schglars suggest some strategies. Wu (2008)
suggests that EFL teachers design various activities for
students to use with English idioms and subsequently
acquire them efficiently, and students learn better when
they are providggywith collaborative activities and inte-
grated skills. Cieslicka (2010) proposed the Literal
Salience Resonant (LSR) model of L2 idiom compre-
hension. In relagigm to laterality, Nordmann, Cleland,
and Bull (2014) End that high-literality idioms were
rated as more familiar than low-literality idioms.

Instruments and Methods
Instruments

Test of Idiomatic Expressions Understanding

A written test was used to measure the idiomatic expres-
sions mastery of the students the Tourism Instituteggiihe
test contains 35 items testing the students’ mastery of the
idiomatic expressions commonly used in the hospitality
and tourism areas. The Test of Idiomatic Expressions
Understanding was used to measure the idiomatic expres-
sions mastery of the students the Tourism Institutes. The
test was constructed by the author and coauthors. The
selection and the coverage of the idiomatic expressions
assessed in the test were based on syllabus of the English
course. The test items also refer to hospitality and tour-
ism-related English idioms selected from “Idioms and
Idiomatic expressi used in traveling and tourism”
(Marin, 2017) and The Tourism Society’s Dictionary for
the Tourist Industry (Collins, 2008). The test was admi-
nistered at all locations of the institutes or colleges.

Need Analysis Questionnaire

The construction the questionnaire is based on the target
competencies and the students’ needs. The students’ Needs
Analysis is based on Chamber (1980), Hutchinson and
mters (1987), Robinson (1991) and Brown (2016). The
questionnaire was used to collect the data about the stu-
dents’ need of English. It contains semi-structured and
structured questionnaires. It is the researchers-constructed
questionnaire.

Interview Guide
An open-ended interview guide was used to collect
further clarification information from the students.
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Document (Syllabus or Curric and Lesson Plans)
The documents were analyzed in order to uncover the
coverage of idiomatic expressions in the English
courses offered by the Tourism Institutes.

Methods

The presempstudy employed Mixed-methods, the inte-
gration of both quantitative and itative methods. In
data collection, the test was used to collect quantitative
data about the students’ mastery of the idiomatic expres-
sions. Meanwhile, questionnaire, interview and sillabi
were applied to gather qualitative data dealing with the
students’ needs, learning obstacles and the coverage of
the idiomatic expressions in the sillabi respectively.

Population and Sample

The present study was conducted at the Tourism Institutes
in Lombok West Nusa Tenggara province. Population
involves all students of 4 Tourism Institutes widely spread
in Lombok West Nusa Tenggara province, namely,
Mataram Tourism College, Lombok Tourism Poly-techni-
que, Tourism Diploma of the University of Mataram, and
Lombok Tourism Community. The sample 100 students
were selected randomly, while the document and the inter-
viewees were chosen with a purposive sampling technique.

Data Collection Procedures

Test of Idiomatic Expressions Understanding

The procedures: 1) The researchers distributed the Test
of Idiomatic expressions to the students; 2) The stu-
dents answered the test items individually in 45 minutes
using answer sheets; and 3) The researchers scored the
students’ answers based on the correct answers.

The @illestionnaire was used to collect the data about the
students’ need of English. The procedures: 1) The parti-
cipants responded to exploring questions dealing with
their needs in learning English supporting their future
workplaces; 2) The researchers identified the partici-
pants’ responses; 3) The researcher classified the
responses; and 4) The researchers summarized the stu-
dents’ responses.

The ﬁd Analysis Questionnaire

Interview Guide

The Interview Guide was applied to investigate the: 1)
obstacles to the understanding of the idiomatic expres-
sions; 2) strategies that the students applied to overcome
the problems or obstacles to understanding the idiomatic
expressions.

Document (Syllabus or Curriculum and Lesson Plans)
The procedures: 1) The researchers examined the syllabi
or curriculum and lesson plans to uncover the coverage
of idiomatic expressions in the English courses offered
by the Tourism Institutes; 2) The researchers identified
the concord between the institutional goals and descrip-
tions and coverage of the curriculum of the institutes.

Data Analysis

Level of Mastery of the Idiomatic Expressions

The data about idiomatic expressions understanding
based on the students’ scores were analyzed with
descriptive statistics. The procedures: 1) Scoring the
students’ mastery of the idiomatic expressions; 2)
Determining the levels of the idiomatic expressions
mastery based on the scoring «criteria and 3)
Displaying the scores of all participants.

Students’ English Language Needs

The data about the students’ needs of English and their
strategies for understanding idiomatic expressions were
analyzed qualitatively. The procedures: 1) Identification;
2) Reduction; 3) Classification; 4) Percentage calcula-
tion; 5) Display (using a pie chart); 6) Description; 5)
Interpretation and 6) Conclusion.

Obstacle to Understanding and Strategg

The data about the students’ obstacles to understanding
the meaning of the idiomatic expressions and their stra-
tegies to cope with the obstacles were analyzed as fol-
lows: 1) Transcription; 2) Reduction; 3) Classification; 4)
Description; 5) Synthesis; 6) Interpretation and 7)
Conclusion.

Sillabi or Curriculum Coverage

The data dealing with the coverage of the idiomatic expres-
sion in the syllabi or curriculum were analyzed through the
following procedures: 1) Searching; 2) Identification; 3)
Classification; 4) Description and 5) Conclusion.

Results
Idiomatic Expressions Mastery

The scores of the test attended by 50 students are
displayed in Table 1. The score for each test item is 2.
86 and the total score is 100. By referring to the criteria
(95-100 = very high; 75-94 = high; 65-74 = medium;
45-64 = low; and 0-44 = very low) for understanding
the idiomatic expressions, the mean value of 57.94 is at
the “low” level.




Table 1. Scores of idiomatic expressions mastery.
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Students Score Students Score Initials Scares Initials Score
Student 1 2574 Student 26 7.5 Student 51 7122 Student 76 6292
Student 2 60.06 Student 27 429 Student 52 37.18 Student 77 7436
Student 3 77.22 Student 28 40.04 Student 53 40,04 Student 78 7722
Student 4 7122 Student 29 37.18 Student 54 429 Student 79 572

Student 5 62.92 Student 30 429 Student 55 429 Student 80 2574
Student 6 7436 Student 31 77.22 Student 56 75 Student 81 6006
Student 7 80.08 Student 32 82.94 Student 57 45.76 Student 82 8008
Student 8 40,04 Student 33 40.04 Student 58 40,04 Student 83 4004
Student 9 57.2 Student 34 57.2 Student 59 57.2 Student 84 2574
Student 10 2574 Student 35 54.34 Student 60 54.34 Student 85 5148
Student 11 51.48 Student 36 45.76 Student 61 8294 Student 86 715

Student 12 3718 Student 37 82.94 Student 62 82.94 Student 87 3718
Student 13 75 Student 38 60.06 Student 63 57.2 Student 88 8008
Student 14 2574 Student 39 40.04 Student 64 45.76 Student 89 2574
Student 15 80.08 Student 40 40.04 Student 65 40.04 Student 90 3718
Student 16 80.08 Student 41 45.76 Student 66 40.04 Student 91 6292
Student 17 7436 Student 42 57.2 Student 67 57.2 Student 92 7436
Student 18 37.18 Student 43 57.2 Student 68 60.06 Student 93 8008
Student 19 62.92 Student 44 51.48 Student 69 51.48 Student 94 4576
Student 20 80.08 Student 45 60.06 Student 70 57.2 Student 95 8008
Student 21 45.76 Student 46 51.48 Student 71 51.48 Student 96 4576
Student 22 45.76 Student 47 57.2 Student 72 65.78 Student 97 8008
Student 23 75 Student 48 57.2 Student 73 57.2 Student 98 715

Student 24 75 Student 49 8294 Student 74 60.06 Student 99 7722
Student 25 80.08 Student 50 65.78 Student 75 8294 Student 100 715

Motes: (95-100 = very high; 75-94 = high; 65-74 = medium; 45-64 = low; and 044 = very low).

Teaching Idiomatic Expressions

More than 95% of students said that there had never
been idiomatic expressions teaching during their stu-
dies at the Tourism Colleges. Even if, there is a tiny
discussion of idiomatic expressions in the classroom
English communication. These data indicate that the
Hospitality and Tourism institutes should prioritize
using language for communication and Functional
English, including, idiomatic expressions. In fact, the
institution has not given attention to students’ needs.
This means that the institutions have not identified
student needs and the demands of their future careers.

Obstacles to Understanding Idiomatic Expressions

Because they were never taught in the course, the majority
of students said that they could not express what obstacles
they faced to learn and understand idiomatic expressions.
They rarely hear and use idiomatic expressions because of
the limitations of exposure. There is a small percentage,
less than 5%, based on their personal experience which
reveals that the difficulty of understanding idioms is
caused by limited vocabulary mastery.

Strategies Applied to Deal with Obstacles to
Understanding Idiomatic Expressions

Based on the results of identification, classification, synth-
esis, and inference, the following is a summary of the

strategies applied by the students: 1) self-study; 2) under-
standing sentences; 3) understanding keywords; 4) practice
and read references; 5) understanding speech expressions
and gestures of the body; 6) expand learning languages that
are rarely used; 7) memorize, practice and read repeat-
edly; 8) search for and read the references on the internet; 9)
hang out and watch a lot of western movies; 10) listen to
words and collect as many videos as possible; 11) under-
standing idioms first, then trying to slip into the conversa-
tion; and 12) the majority of the students don’t know the
strategy because the idiomatic expressions were never

taught.

Needed English Skills

Of the four English language skills, students may choose
more than one skill. Based on their choices (frequency of
choice), here is the data summary of the English language
skills that they need, namely Speaking (38.5%), Listening
(22.93%), Writing (19.27%), and Reading (17.43%) as
shown in Figure 1.

Needed Functional English

Functional English that the students need involve
General Conversations (28,45%), Providing Services
(25%), Giving information (22,41%), Offering Help
(14,65%), Asking for Co-operation (9,48.%).
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English Skills that the Students Need (%)

m Speaking = Listening Writing Reading

Figure 1. English skills that the students needs.

Language Functions the Students Need (%)

m General Converstaions m Providing Services Giving Information

Offering Help m Askig for Cooperations

Figure 2. Needed functional English.

Discussion
Idiomatic Expressions Mastery

Understanding of idégmatic expressions of the Tourism
Institutes is still low. This finding is in line with the results
of a study conducted by Tran (2013) which indicates that
the EFL understanding of idiomatic expressions is low.
The same finding was reported by Alkarazoun (2015) that
EFL students exhibit low ability or learning achievement
in determining the meaning of the idiomatic expressions.
Surprisingly, Vanlancker-Sidtis (2003) found that even
very fluent non-native speakers of English showed lower
mastery of colloquial (idioms) than the normal native
speakers when listening. Although in different subjects,
including those in English majors, such findings is also

relevant to %se reported by Alhaysony (2017), Al-
waldeh et al. (2016), Arifuddin, et al. (2017), Amin
etal. (2017), Al-Mohizea (2017), Chuang (2013), and they
tend to understand the literal meaning (Cieslicka, 2010).
The results of the study conducted by Itkone 10)
which are more focused on colloquial languages, such as
idioms, reduced forms and shared cultural knowledge are
also relevant findings of this study. It cannot be
denied that the understanding of the culture of language
users influences the understanding of idiomatic expres-
sions, which indirectly serves as a vehicle for character
development which is crucial in the job opportunities
(Rochayati & Wardani, 2018). It is also reported that the
most difficult thing when English is used to carry out the
profession of tourism services is the use of phrases or
idiom expressions (Bobanovic & Grzinic, 2011). This
shows that idiomatic expressions are indeed difficult.

As stated earlier, besides the students of hisly schools,
the students of the English majors also have difficulty in
un ding the meaning of idiomatic expressions. So,
for non-native speakers as well as native speakers, an idio-

ic expression is difficult to understand and use. So, both
native and non-native speakers of English sometimes find
it difficult to understand idiomatic expressions.

It cannot be denied, competence or understanding of
idiomatic expressions and figurative language is crucial in
interaction and communication in the world of tourism.
How could they communicate (understand and produce)
with foreign tourists (in English) and carry out their role
as a tourist or hospitality service servant if their English-
language competence is low? This is a really worrying
condition. As an institution that prepares professional
employees in the tourism or hospitality services sector,
which demands high-level foreign language competence,
especially English, there should be an adequate portion of
idiomatic expressions teaching in the curriculum of the
formal education institutions. However, this is not an
excuse. A solution must be sought immediately, for exam-
ple, by intensifying the debriefing through lectures and
direct exposure (exposure) (Figure 2).

What about the teaching of idiomatic expressions in the
Tourism Institutes? More than 95% of students said that
idiomatic expressions had never been taught during their
studies at the institution. There is a tiny opportunity for the
students to communicate in English in the classroom. It
indicates that the College of Tourism should prioritize the
use of language for communication and Functional
English, including, idiomatic expressions. Unfortunately,
the institution has not given attention to the students’
needs. This means that the institution has not identified
the student needs and the demands of their careers in the
future. It should provide the opportunity for students to




increase their competitiveness. It is relevant to Suarez,
March, Kim, and Shanklin (2001) study suggesting that
graduate students invest a significant amount of resources
to improve their competitiveness in the job market.

If the students who have never been taught idiomatic
expressions show a low understanding of the idiomatic
expressions, it is natural. Even the students who have
been formally taught face difficulties in understanding
idiomatic expressions. This finding is in line with the results
of a study conducted by Tran (2 which examined the
figurative idiomatic competence of English as a Foreign
Language (EFL) student in Vietnam and Alkarazoun
(2015) which showed that EFL students showed a low
understanding of idiomatic expressions. In other words,
Mataram Tourism Institute really needs to formally provide
the opportunities for the students to improve their under-
standing of figurative language, induding idiomatic

e sions.

ﬁe of the factors influencing the understanding of
idiomatic expressions is “familiarity”. This view is in line
with the results of Aljabri’s (2013) and Nippold et al.’s
(2001) research, which show that the causes of the low
understanding of idioms include the level of familiarity.
So, it is necessary to increase the level of their familiarity
with idiomatic expressions through formal lectures. If
possible, official lectures will be enriched with direct
exposure. This kind of activity is important because
according to Altuwairesh (2016), language learning
through context or exposure gives a greater opportunity
to increase foreign language competence, especially skills
using functional language.

Based on the level of understanding of idiomatic
expressions as described earlier, the question arises,
‘What are the obstacles? Since they were never taught in
the courses, the majority of students said that they could
not express the obstacles in learning and understanding
idiomatic expressions. They rarely hear and use because
of the limitations of exposure. There is a small percentage,
less than 5%, based on their personal experience which
reveals that the difficulty of understanding the idiom is
due to the limited mastery of vocabulary. It’s natural,
because their leaming opportunities to recognize idi
matic expressions, including reading them, is limited. It
is known that one of the causes of difficulties in under-
standing idigpgatic expressions is lack of reading.

Reading 1s iggmprtant to practice understanding the
meaningpf the 1diomatic expressions which are difficult
to trace through the meaning of the individual words that
form them. This is in line with the definition of idioms,
namely, as a standard expression which means that it
cannot be understood tjppaugh the meaning of each form-
ing word (Ifill, 2002), an idiom is a group of words or
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phrases which means that they cannot be traced through
the meaning of each constituent (Simpson & Mendis,
2003); Al-Kadi (2015) .This is one of the causes of the
difficulty of understanding idiom meanings. Due to the
importance of reading, institutions are obliged to enter
idiomatic expressions in their curriculum, so that stu-
dents have a minimum obligation to read. Generally,
reading is one of the strategies to improve the under-
standing of figurative language and idiom mastery.

So far, what strategies have been applied by the target
students of this study to understand the meaning of idio-
matic expressions? Of the several strategies presented by
the students, they did not seem varied, too general, and did
not provide sufficient opportunities to master idiomatic
expressions. For example, Self-learning/self-taught,
Understanding the sentence, Understanding keywords,
Practicing and reading references, Understanding speech
expressions and gestures, Expand learning languages that
are rarely used, and Frequently practice. The limitations of
the strategies they know and apply may be because they do
not give lectures about idiomatic expressions, so they do
not know much about how to (strategies) learn and under-
stand idiomatic expressions.

The following are some of the strategies often applied
by the students who learned idiomatic expressions. First,
“Memorizing, practicing and reading repeatedly, includ-
ing ing dictionaries.” This strategy is feasible because
the results of the study show that transfer strategies,
comparing and contrasting L1-L2 idioms, include bilin-
gual vocabulary (bilingual glossaries in EFL textbooks)
and designing an idiom dictionary are the effective stra-
tegies to teach idioms (Afshunpoura & Memari, 2014).
Many bilingual dictionaries contain idiomatic expressions
that help students recognize and understand idiomatic
expressions. By reading idiomatic expressions indepen-
dently, learners can practice interpreting the meaning and
use of the idiomatic expressions that contribute to
increasing familiarity with meaning (Belousova, 2015).

Second, listening to words and collecting videos,
reading sources on the internet, and socializing and
watching a lot of western movies or videos. “There is
no need to describe research that proves the importance
of using foreign language videos or films, including
idiomatic expressions in English. Third, “Using the
internet”. This internet user can also be related to
Computer-Assisted Language Learning (CALL). This
strategy is in relevant to Liontas’s (2018) suggestion to
use CALL in learning and understanding idiomatic
expressions. Unfortunately, students do not recognize
several important strategies such as paraphrasing, using
images or flash cards, exposure in a real context, and
trial-and-error.
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Needed English Skills

Of the four English language skills, students may choose
more than one skill. From their choice (frequency of
choices), the summary of the data is obtained. In detail,
Speaking 42 (38.5%), Listening 25 (22.93%), Writing 21
(19.27%), and Reading 19 (17.43%).

Such an order (ranking) of the English language
skills is exactly the same as Trang's (2015) study on
English language skills used in the world of tourism,
namely Speaking, Listening, Writing and Reading; and
very sigplar to the order reported by Perchanant
(2012), Speaking, Listening, Reading and Writing.

Of thgplree results of the studies, Speaking and
Listening are the main language skills needed in the tour-
ism and hospitality services profession. Both of these skills
really require the mastery of everyday language and func-
tional English, which is rich in idiomatic expressions and
figurative language. These findings need to be considered
by the institution in an effort to meet the student learning
and career needs. Along with the importance of the suit-
ability of competence and the world of work, Yahya
(2016) emphasizes that the material provided in learning
at the educational institutions must be adjusted to the real
conditions that will be addressed by students as entrep:
neurs or actors in tourism and hospitality services. In
addition to hard skills, soft skills are also crucial for
tourism operators and other business people. The results
of Harvard University research shows that 80% of the
career success is obtained from soft skills, while hard skills
only contribute 20% (Rao in Amin, 2016).

Needed Functional English

Communication competencies, such as social and cultural
skills, called functional language are key to success in
international business, particularly hospitality business
(Klimova & Semradova, 2013). Based on the frequency of
student choice for Functional English needs, it can be
marized as follows. General Conversations (28, 45%),
roviding Services (25%), Giving information (22.41%),
Offering Help (14.65%), and Asking for Co-operation
(9.48%). Some of the functional English they need are
relevant to what Dann (2001) pointed out that students
of tourism education institutions need English that is
related to hotel reservation and checks in, giving and
requesting information about hotel facilities, and giving
directions. The relatively similar findings were reported
by Sari (2016) indicating that the most functional English
is needed by the students in tourism and hospitality educa-
tion institutions, namely, Tour Guiding (60.8%), Taking
and Confirming Reservations (57%), and Handling
Checking in and out (54%), Using telephones (48.6%),

Handling Complaints (43%), and Asking and Giving
Information (41%) (Sari, 2016). These kinds of functional
English and communicative activities are required by the
the hospitality students. These communicative activities
and skills should be considered while designing English
language courses for the hotel industry or hospitality
(Yasmin, Sarkar, & Sohail, 2016). The debate about devel-
oping a hospitality education perspective has also been
initiated (Wisch, 1991).

Based on some results of these studies, it is still impor-
tant to add some functional English in the English curri-
culum and lectures at the College of Tourisms in Lombok
West Nusa Tenggara.

Implications

Low mastery of the idiomatic expressions, or English com-
munication skills in general, leads to communication diffi-
culties because the hospitality and tourism employees
commonly interact with foreign language users, including
the native speakers of English. Therefore, the hospitality
and tourism education must reconstruct the curriculum
appropriate with the students’ real needs in hospitality and
tourism world. Take for example, it should provide more
opportunities for the students to expose to the real use of
English idiomatic expressions in particular. Besides, more
competent English language teachers should be hired.

Limitations and Future Research

Some factors may affect the effectiveness of a foreign
language teaching, for instance, teachers’ professionalism
and students’ exposure. Due to the broad coverage of the
present study, the two factors have not been examined, so
it is urgent to conduct further studies on these aspects.

Conclusion

In conclusion: 1) The mastery of the idiomatic expres-
sions of the students of the Tourism Institutes in
Lombok West Nusa Tenggara province is “Low™; 2) In
practice, idiomatic expressions were not taught in the
English classes at the Hospitality and Tourism Institutes
in Lombok; 3) Th stacles of the students of the
Tourism Institutes in Lombok West Nusa Tenggara
province to the understanding of the idiomatic expres-
sions involve the absence of formal learning of idiomatic
expressions in the classrooms. Nonetheless, there is
a small number, less than 5%, based on their personal
experience which reveals that the difficulty of under-
standing idioms is caused by limited vocabulary; 4) To
encounter the obstacles to understanding the idiomatic
expressions in their daily English communication, the




students apply the strategies, such as, Self-learning/self-
taught, Understanding sentences, Understanding key-
words, Practicing and references, Understanding speech
expressions and gestures, Expanding learning languages
that are rarely used, Frequent practice, Memorizing,
practicing and reading repeatedly, Looking for refer-
ences on the internet and reading on the internet,
Hanging out and watching western movies, Listening
to words and collecting as many videos as possible, and
Understanding idioms and then trying to slip into con-
versations. 5) Based on their experiencggand learning
goals, the students need the following!mglish skills,
namely, Speaking, Listening, Writing, and Reading. 6)
The types of functional English that the students of the
Tourism Instityms in Lombok West Nusa Tenggara
province need are General Conversations, Providing
Services, Giving information, Offering Help, and
Asking for Co-operation.

Acknowledgments

We are so rateful to the Rector of the University of Mataram
Lombok Indonesia funding the present study. Many thanks
also go to the students of the tourism institutes in West Nusa
Tenggara Province.

Funding

This work was supported by the Universitas Mataram (2018).

ORCID

Arifuddin Arifuddin
6842

http://orcid.org/0000-0003-3816-

References

Ababneh, S, & Al-Momani, M. (2011). The effect of
a vocational instructional program on vocational students’
English language proficiency. International Journal of
Vocational Education and Training, 19, 53-66.

Afshunpoura, N., & Memari, M. (2014). Interlingual transfer
of idioms by Persian learners in EFL sentence writing.
Procedia-Social and Behavioral Sciences, 98, 44-51.
doi:10.1016/j.sbspro.2014.03.387

Alkbarian, I. (2012). The performance of Iranian EFL learners
in producing and recognizing idiom-containing sentences.
The Journal of Teaching Language Skills, 4(1), 1-23.

Alhaysony, M. H. (2017). Strategies and difficulties of under-
standing English idioms: A case study of Saudi University
EFL students. International Journal of English Linguistics, 7
(3), 70-84. doi:10.5539/ijel.v7n3p70

Aljabri, S. S. (2013). EFL students’ judgments of English idiom
familiarity and transparency. Journal of Language Teaching
and Research, 4(4), 662-669. doi:10.4304/jltr4.4.662-669

%RNAL OF HOSPITALITY & TOURISM EDUCATION @ 9

Al-Kadi, A. (2015). Towards idiomatic competence of Yemeni
EFL undergraduates. Journal of Language Teaching and
Research, 6(3), 513-523. doi:10.17507/jltr.0603.06

Alkarazoun, G. A. (2015). English idioms errors made by
Jordanian EFL undergraduate students. International
Journal of Humanities and Social Science, 5(5), 54-71.

Al-Khawaldeh, N., Jaradat, A., Al-Momani, H., & Bani-
Khair, B. (2016). Figurative idiomatic language: Strategies
and difficulties of understanding English idioms.
International Journal of Applied Linguistics ¢ English
Literature, 5(6), 119-133.

Al-Mohizea, M. 1. (2017). The comprehension of body-part
idioms by EFL learners: A cognitive linguistics-inspired
approach. Journal of Cognitive Science, 18(2), 175-200.
doi:10.17791/jcs

Altuwairesh, N. S. (2016). Teaching collocations in EFL
classrooms. Arab World English Journal, 7(4), 13-20.
doi:10.24093/awej

Amin, M. (2016). Soft skills berbasis budaya local untuk
pendidikan calon guru SMK [Local culure-based soft skills
for Vocational school teachers’ education]. Jurnal
Kependidkan [Journal of Education], 46(1), 41-55.

Amin, M., Arifuddin, A., & Ahmadi, N. (2017). Pragmatic
competence and learning needs of English for students of
tourism Vocational schools in Nusa Tenggara Barat.
International Journal of Educational Policy Research and
Review, 4(4), 53-61.

Arifuddin, A, Priyono, P. & Djuhaeni, E. (2017). Pemahaman
idiomatic expressions mahasiswa magister pendidikan
bahasa Inggris program pascasarjana Universitas Mataram
[Idiomatic understanding of the master’s degree students of
the University of Mataram]. Unpublished research report.
Mataram: LPPM Universitas Mataram.

Arifuddin, A. (2013). Inferring implicatures from short con-
versations in TOEFL-like: Genderspecific and rankings of
causes of failure. Unpublished Doctor Dissertation.
Surabaya, Indonesia: Universitas Negeri Surabaya.

Arifuddin, A., Sujana, LM., & Kamaludin (2016). Indonesian
masters degrees students’ difficulties in understanding
pragmatic meaning based on fields of study and gender.
The ASIAN EFL Journal, 7, 25-52.

Beesley, L. G., & Davidson, M. (2013). A critical analysis of
skilled labor supply and demand in the Australian hospitality
industry. Journal of Quality Assurance in Hospitality &
Tourism, 14(3), 264-280. doi:10.1080/1528008X.2013.802552

Belousova, I. 8. (2015). Hotel industry as a complex compo-
nent of the industry of tourism and hospitality. The Young
Scientist, 11, 1183-1185.

Bobanovic, K. M., & Grzinic, J. (2011). The importance of
English language skills in the tourism sector:
A comparative study of students/employees perceptions
in Croatia. Available at Cub.Unibo. Alma Tourism home-
page: almatourism.cib.unibo.it.

Bolinger, D. (1986). Intonation and its parts. Stanford, CA:
Stanford University Press.

Brown, ]. D. (2016). Introducing needs analysis and English
for specific purposes. Oxford, UK: Routledge.

Buchwald, A. (2000). Don’t say ‘Let’s get together” to a foreigner.
In S. K. Cohen (Ed.), Building reading fluency: Words in focus
(pp. 104-105). Singapore: Thomas Learning.

Chamber, F. (1980). A re-evaluation of needs analysis. ESP
Journal, 1(1), 25-33.




10 (&) A ARIFUDDIN ET AL

Chuang, -Y.-Y. (2013). The investigation of Taiwanese
University EFL learners’ idiom familiarity and the affecting
factors in idiom comprehension. UT Journal of Language
and Literature, 1, 41-66.

Cieslicka, A. (2010). Formulaic language in L2: Storage, retrie-
val and production of idioms by second language learners.
In M. Piitz & L. Sicola (Eds.), Cognitive processing in second
language acquisition: Inside the learner’s mind (pp.
149-168). Amsterdam, The Netherlands: John Benjamins.

Collins, V. R. (2008). The tourism society’s dictionary for the
tourism industry (3rd ed.). Blackborough End, UK: Biddles
Limited.

Cooper, T. (1998). Teaching idioms. Foreign Language
Annals, 31(2), 255-266. doi:10.1111/j.1944-9720.1998.
tb00572.x

Cowie, A. P.(1998). Phraseology. Oxford, UK: Clarendon Press.

Dann, G.M.S. (2001). The self-admitted use of cliché in the
language of tourism. Culture ¢ Communication, 3, 1-14.

Gathigia, M. G. (2016). The teaching of English idioms in
Kenyan secondary schools: Difficulties and effective
strategies. Advances in Language and Literary Studies, 7
(2), 33-44. Australia: Australian International Academic
Centre.

Grant, L. E., & Bauer, L. (2004). Criteria for re-defining
idioms: Are we barking up the wrong tree? Applied
Linguistics, 25(1), 38-61. doi:10.1093/applin/25.1.38

Hamza, F. §. A, Eng, W. B,, & Hassan, M. T. A. (2017).
Acquisition of English idioms by adult L1 Arabic speakers.
Journal of Applied Linguistics and Language Research, 4(7),
122-131.

Hobson, J. 5. P. (2008). Internationalization of Tourism and
hospitality education. Journal of Hospitality and Tourism
Education, 20(1), 4-5. doi:10.1080/10963758.2008.10696906

Hutchinson, T., & Waters, A. (1987). English for specific
purposes: A learning-centred approach. Glasgow, Scotland:
Bell & Bain Ltd.

Ifill, T. (2002). Seeking in the nature of idioms: A study in
idiomatic structure. Haverford, PA: Haverford College.
Itkonen, T. (2010). Spoken language proficiency assessment.
Unpublished Master’s thesis (pp. 5-18). Helsinki, Finland:

University of Helsinki.

Jameson, D. A. (2013). Embedding written and oral commu-
nication within the hospitality curriculum. Journal of
Hospitality and Tourism  Education, 19(1), 39-50.
doi:10.1080/10963758.2007.1069688 1

Kaya, H. (2015). Blending technology with constructivism:
Implications for an ELT classroom. Teaching English with
Technology, 15(1), 3-13.

Kim, C. (2015). L2 learners’ recognition of unfamiliar idioms
composed of familiar words. Language Awareness, 25(1),
89-109. doi:10.1080/09658416.2015.1122025

Kim, H. J., & Jeong, M. (2018). Research on hospitality and
tourism education: Now and future. Tourisim Management
Perspective, 25, 119-122. doi:10.1016/j.tmp.2017.11.025

Kim, S. (2016). A comparative analysis of teaching idioms:
Intuition, COCA, and a book. Journal of the Korea English
Education Society, 15(2), 31-48. doi:10.18649/
jkees.2016.15.2.31

King, L., Byrne, L, Djouadj, I., Bianco, J. L., & Stoicheva, M.
(2011). Languages in Europe: Towards 2020. LETTP
Consortium. London, UK: The Language Company.

Klimova, B. F., & Semradova, 1. (2013). Developing language
competences for management Tourism students. Procedia
- Social and Behavioral Sciences, 93, 517-521. doi:10.1016/j.
sbspro.2013.09.231

Langlotz, A. (2006). Idiomatic creativity: A cognitive linguistic
model of idioms-representations and idiom-variations in
English.  Amsterdam: John Benjamins  Publishing
Company.

Liontas, J. I. (2002). Context and idiom understanding
in second languages. EUROSLA Yearbook, 2, 155-185.
doi:10.1075/eurosla.2

Liontas, J. L (2018). The Encyclopedia of English Language
Teaching, 8 volumes, Ist edition. Wiley-Blackwell.

Liu, D. (2008). Idioms: Description, comprehension, acquisi-
tion, and pedagogy. New York, NY: Routledge.

Lundblom, E., & Woods, J. (2012). Working in the classroom:
Improving idiom comprehension through classwide peer
tutoring. Communication Disorder Quarterly, 33, 202-219.
doi:10.1177/1525740111404927

Lynch, T. (2010). Listening: Sources, skills, and strategies. In
R. Kaplan (Ed.), Oxford handbook of applied linguistics (pp.
74-87). Oxford, UK: Oxford University Press.

Macis, M., & Schmitt, N. (2017). Not just ‘small potatoes’
Knowledge of the idiomatic meanings of collocations.
Language Teaching Research, 21(3), 321-340. doi:10.1177/
1362168816645957

Manzoor, S, & Kiran, 5. (2015). Impact of strategies in
handling the difficulties of idioms. International Journal
of Sciences: Basic and Applied Research, 21(2), 224-234.

Marin, C.-G. (2017). Idioms and idiomatic phrases and
expressions used in travelling and tourism. Journal of
Romanian Literary Studies, 12, 268-272.

Nippold, M. A., Moran, C., & Schwarz, I. E. (2001). Idiom
understanding in pre-adolescents: Concordance in action.
American Journal of Speech-Language Pathology, 10,
169-179. doi:10.1044/1058-0360(2001/016)

Nordmann, E., Cleland, A. A., & Bull, R. (2014). Familiarity
breeds dissent: Reliability analysis for British-English
idoms on measures of familiarity, meaning, literality, and
decomposability.  Acta  Psychologica, 149, 87-95.
doi:10.1016/j.actpsy.2014.03.009

Perchanant, N. (2012). Needs analysis on English language
use in the tourism industry. Procedia - Social and
Behavioral  Sciences, 66, 117-125.  doi:10.1016/j.
sbspro.2012.11.253

Rizq, W. M. (2015). Teaching English idioms to L2 learners:
ESL teachers’ perspective. Culminating Projects in English.
Paper 19. St. Cloud State University.

Robinson, P. (1991). ESP today: A practitioner’s guide. New
York, NY: Prentice Hall International (UK) Ltd.

Robo, L. (2014). Problems and strategies of teaching and
translating English idioms in Albanian schools:
Theoretical and practical implications. European Journal
of Social Sciences Education and Research, 1(1), 311-322.
doi:10.26417/ejser.v1il.p311-322

Rochayati, U., & Wardani, R. (2018). Character learning
model in vocational school. Jurnal Kependidikan:
Penelitian Inovasi Pembelajaran, 2(1), 116-127.

Saleh, N. W. L, & Zakaria, M. H. (2013). Investigating the
difficulties faced in understanding, and strategies used in
processing English idiom by the Libyan students.




International Journal of English Language and Translation
Studies, 1(2), 69-90.

Samani, E. R, & Hashemian, M. (2012). The effect of con-
ceptual metaphors on learning idioms by L2 learners.
International Journal of English Linguistics, 2(1), 249-256.
doi:10.5539/ijel.v2n1p249

Sari, R. A. (2016). Teaching English for tourism in Bali based
on local culture: What do students need? ISELT-4, 2016.
Retrieved from http://ejournal.unp.ac.id/index.php/selt/
article/view/6979.

Scott, D., & Gossling, S. (2015). What could the next 40 years
hold for global tourism? Tourism Recreation Research, 40
(3), 269-285. doi:10.1080/02508281.2015.1075739

Simpson, R., & Mendis, D. (2003). A corpus-based study of
idioms in academic speech. TESOL Quarterly, 37(3),
419-441. doi:10.2307/3588398

Smadi, O., & Alrishan, A. (2015). Strategies used by Jordanian
EFL university graduate students in translating idioms into
Arabic. Journal of Education and Practice, 6(6), 45-55.

Suarez, V., March, L., Kim, H. J., & Shanklin, C. W. (2001).
Factors contributing to the success of hospitality graduate
students. Journal of Hospitality and Tourism Education, 13
(3-4), 105-112. doi:10.1080/10963758.2001.10696705

Swinney, D. W., & Cutler, A. (1979). The access of idiomatic
expressions. Journal of Behavior and Verbal Learning, 18,
523-534. doi:10.1016/50022-5371(79)90284-6

Tran, H. Q. (2012). An explorative study of idiom teaching
for pre-service teachers of English. English Language
Teaching, 5(12), 76-86.

Tran, H. Q. (2013). Figurative idiomatic competence: An
analysis of EFL learners in Vietnam. Language Education
in Asia, 4(1), 23-38. Hanoi National University of
Education, Vietnam. doi:10.5746/LEiA/13/V4/11/A3/Tran

Trang, B. T. T. (2015). Needs analysis of English language use
in tourism: A case study at international travel companies
in Vietnam. Unpublished Master Thesis. Kaohsiung City,
Taiwan: College of Language Arts I-Shou University.

van Lancker, D. (1987). Non-proportional speech:
Neurolinguistic studies. In A. E. Ellis (Ed.), Progress in the
psychology of language (pp. 49-118). Hillsdale, MI: Erlbaum.

JOURNAL OF HOSPITALITY & TOURISM EDUCATION @ 1

Vanlancker-Sidtis, D. (2003). Auditory recognition of idioms
by native and nonnative speakers of English: It takes some-
one to know one. Applied Psycholinguistics, 24, 45-57.
doi:10.1017/50142716403000031

Vulchanova, M., Vulchanov, V., & Stankova, M. (2011). Idiom
comprehension in the first language: A development study.
Vigo International Journal of Applied Linguistics, 8, 141-163.

Wisch, R. J. A. (1991). The general education vs. careerism
debate: Developing a hospitality education perspective.
Journal of Hospitality and Tourism Education, 4(1),
65-68. doi:10.1080/23298758.1991.10685439

Wray, A. (1999). Formulaic language in learners and native
speakers. Language Teaching, 32, 213-231. doi:10.1017/
S0261444800014154

Wray, A., & Perkins, M. (2000). The functions of formulaic

language: An  integrated model. Language and
Communication, 20, 1-28. doi:10.1016/50271-5309(99)
00015-4

Wu, S.-Y. (2008). Effective activities for teaching English
idioms to EFL learners. The Internet TESL Journal, 14(3),
1-6.

Yahya, M. (2016). Pengaruh pembelajaran berbasis kerja ter-
hadap wawasan wirausaha [Effect of work-based learning
on entrepreneurship understanding]. Jurnal Kependidikan,
46(1), 29-40.

Yasmin, M., Sarkar, M., & Sohail, A. (2016). Exploring
English language needs in the hotel industry in Pakistan:
An evaluation of existing teaching material. Journal of
Hospitality and Tourism Education, 28(4), 202-2013.
doi:10.1080/10963758.2016.1226846

Zimmerman-Edison, C. (2015). Teaching and learning
English idioms in the L2 classroom. NYS TESOL Journal,
2(1), 70-75.

Zou, J. H., Ramirez, S. I. M., FErazo, M. A. C, &
Encalada, M. A. R. (2019). The significance of English
language development for future Asian Tourism and
Hotel Management professionals. Theory and Practice in
Language Studies, 9(1), 11-17. doi:10.17507/tpls.0901.02

Zyzik, E. (2009). Teaching and learning idioms: The big pic-
ture. Santa Cruz, CA: University of California, Santa Cruz.




Turnitin I. M. Sujana C2

ORIGINALITY REPORT

1 5% 14% 6% %

SIMILARITY INDEX INTERNET SOURCES PUBLICATIONS STUDENT PAPERS

PRIMARY SOURCES

eprints.unram.ac.id 30/
0

Internet Source

pubs.asha.org 1 o
0

Internet Source

booksc.
ooksc.org 1%

Internet Source

eltsjournal.org 1 o
0

Internet Source

repository.udsm.ac.tz:8080 1 %
0

Internet Source

www.camtesol.org <1 o
0

Internet Source

doaj.
0aj.org <1 o

Internet Source

1o euser.org T
6
8
o

journalissues.org <1 o
0

Internet Source




cogsci.snu.ac.kr

Inte%et Source <1 0/0
journals.uhd.edu.i

'Ilnternet Source q <1 %
etheses.whiterose.ac.uk

Internet Source <1 %
lingcure.or

Inte%et Source g <1 %
www.lotpublications.nl

Internet SourcE <1 %
Hanoi Universit

Publication y <1 %
www.researchgate.net

Internet Source g <1 %
isiarticles.com

Internet Source <1 %

Lisa Ruhanen, Char-Lee McLennan. "The <1 o
Learning Experiences and Preferences of ’
Tourism Postgraduate Students", Journal of
Teaching in Travel & Tourism, 2012
Publication

Choonkyong Kim. "L2 learners’ recognition of <1 o

unfamiliar idioms composed of familiar
words", Language Awareness, 2015

Publication




ir.uiowa.edu

Internet Source <1 0/0
www.academypublication.com

Internet Source yp <1 %

Stepanoviené, Ausra. "Barriers to Academic <1 y
Listening: Research Perspective", Sustainable ’
Multilingualism, 2012.
Publication
docplayer.net

InterneptSOL}/rce <1 %
download.atlantis-press.com

Internet Source p <1 %
dfs.semanticscholar.or

Irr?ternetSource g <1 %
repository.bilkent.edu.tr

IntelrgnetSourcey <1 %
scholarcommons.usf.edu

Internet Source <1 %
search.credoreference.com

Internet Source <1 %
so03.tci-thaijo.or

Internet Source J g <1 %
www.ed.psu.edu

InternetSourcep <1 %




"Spoken English, Tesol and Applied <1
) . : ) ) 0%
Linguistics", Springer Science and Business
Media LLC, 2006
Publication
Ababneh, Sana'. "Attitudes of Jordanian EFL <1
. . . %
Students towards Learning English Idioms",
International Journal of English Language
Education, 2016.
Publication
DIANA VANLANCKER-SIDTIS. "Auditory <1
» L . . %
recognition of idioms by native and nonnative
speakers of English: It takes one to know
one", Applied Psycholinguistics, 2003
Publication
academypublication.com
InternetSour?(/ep <1 %
dar.auce t.edu
InternetSourcegyp <1 %
dese.mo.gov
InternetSourceg <1 %
directory.business.wsu.edu
InternetSourg/e <1 %
dspace.univ-adrar.edu.dz
InterFr)1etSource <1 %
eera-ecer.de
Internet Source <1 %




idoc.pub

InternetEource <1 %
link.springer.com

Internet Spourceg <1 %
ojs.unm.ac.id

Ingernet Source <1 %
raw.githubusercontent.com

Interne?Source <1 %
rdoc.univ-sba.dz

Internet Source <1 %
www.frontiersin.or

Internet Source g <1 0/0
www.turiba.lv

Internet Source <1 %

Baker, William. "Intercultural awareness and <1 o
intercultural communication through English: ’
an investigation of Thai English language
users in higher education”, 2009
Internet Source

Shuichi Sato, Eiji Yamaji, Takeshi Kuroda. <1 o

"Strategies and engineering adaptions to
disseminate SRI methods in large-scale
irrigation systems in Eastern Indonesia",
Paddy and Water Environment, 2011

Publication




Yan Grace Zhong, Sue Couch, Shane C. Blum. <1 o
"Factors Affecting Women's Career ’
Advancement in the Hospitality Industry:

Perceptions of Students, Educators and
Industry Recruiters", Journal of Hospitality &
Tourism Education, 2011

Publication

repozitorij.unios.hr

InteE?wetSourceJ <1 %
www.fyzzio.nl

Internet S]cc)):rce <1 %

Exclude quotes On Exclude matches Off

Exclude bibliography On



