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A B S T R A C T

This article aims to determine the effects of entrepreneurial intention on students' entrepreneurial orientation and
examine the moderation of workplace spirituality. This study uses a quantitative approach by distributing
questionnaires to the five largest state universities in Eastern Indonesia, involving 397 students in entrepre-
neurship programs. The study results reveal that a spiritual workplace can counterproductively moderate the
intention to build students' entrepreneurial orientation. In the context of Indonesian students, it seems that
subjective norms have the most decisive influence on intentions. Several suggestions were offered regarding the
meaning of the university environment as students’ habitat for learning and the importance of integrating spir-
ituality in the context of academic work to become a true entrepreneur. This study highlights that entrepreneurial
orientation can be built with strong intentions even though workplace spirituality does not fully support work-
based entrepreneurial learning.
1. Introduction

Facing the current decade of disruption era, students and university
administrators to adjust according to the challenges they are experi-
encing. Disruption challenges often impact changing the benefits of
knowledge and skills learned, leading to the expiration (Christensen
et al., 2003). Thus, there is a gap betweenwhat is known andmastered by
students with what is needed in the practical world. This condition is also
experienced by students of business management education who aim to
become successful business entrepreneurs. The gap between knowledge,
skills, and needs in the business world tends to widen from year to year,
and the need for alignment of the undergraduate curriculum with the
regional world of work (Kleckner and Butz, 2020). Many mismatches
exist between the workforce's skills and the labour market's needs
(Gonz�alez Canch�e, 2018). There is a critical link between education,
business creation, and performance (Raposo and Paço, 2011). The chal-
lenge of higher education in Asia, which is oriented towards increasing
efficiency, is more revenue-stimulating than innovation (Cheng and
Adejumo, 2021). For this reason, the students themselves need faster and
more effective adjustments on an ongoing basis. A mindset and
self-efficacy are required to enable prospective entrepreneurs to face
change challenges more effectively (Godwin et al., 2016). The role of
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attitude and self-efficacy is helpful as a mediation of entrepreneurship
education in building the mindset of students (Wishnu et al., 2020).

Business schools teach students that “greed is good” by focusing not
on improving society but on shareholder benefits and overemphasising
the importance of maximising profits (Mangan, 2006, as cited in
Friedman and Friedman, 2014). Leaders in higher education need to
follow the development of the situation to produce graduates who are
by the qualities required by the industry (Siddoo et al., 2019). Ideally,
modern education is developed based on humanism and enlightenment
thinking for adaptation and continuous development (Müller, 2021).
Now is the time for business education management to take advantage
of spiritual values, which makes entrepreneurship more meaningful. It
is realised that there has been no research on entrepreneurial intentions
and orientation that reveals the work spirituality of business students
that comes from spiritual strength (Baehr, 2017). This research is a new
study that examines the influence of attitudes and contextual environ-
ment on productive behaviour. In addition, this research is intended to
close the research gap related to the academic climate that supports
students' spiritual intelligence. Business students can be seen as people
who choose entrepreneurship as a future career, respected and sup-
ported by the academic community.

The results of research (Oliveira and Rua, 2018; Vamvaka et al., 2020;
Abdullah and Saeed, 2019) confirm that students' intentions significantly
2022
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impact their behaviour. Another view is that intention does not fully
influence orientation directly (Paço and Ferreira, 2013; Anwar et al.,
2021). Business lessons are becoming more precise, with many students
seeking extracurricular practices and taking additional classes to learn
how to win business (Hitka et al., 2021). The critical role of the academy
in introducing spirituality has returned to its rightful place and is exerting
considerable influence inside and outside the university walls (Salcedo
and B Lazatin, 2021). Higher education institutions help students build
better relationships after college and prepare for long-term success.
Educational institutions, including entrepreneurship training in univer-
sities, need the support of all parties, especially the government (Salisu,
2020). The entrepreneurship education experience in Indonesia requires
a mindset to determine students' intentions to become entrepreneurs and
support a conducive environment (Handayati et al., 2020). Applying the
concept of organisational climate to higher education institutions and
examining the factors contributing to students' perceptions of the uni-
versity's entrepreneurial climate (Bergmann et al., 2018). In teaching
effectiveness, workplace spirituality concerns inner life, meaningful
work, and a sense of community (Mat et al., 2012). Workplace spiritu-
ality in higher education benefits academic performance, organisational
performance, and institutional loyalty (Geaquinto et al., 2020).

However, this research answers the challenges of business students in
the era of disruption to be creative, innovative and dare to face
measurable risks by demonstrating their business attitudes and behav-
iour. For this reason, a meaningful academic atmosphere is needed as an
organisational spirituality that reflects noble values to accelerate student
orientation.

2. Theoretical foundation and hypotheses development

Business management education institutions should be able to give
birth to true business entrepreneurs with new and different business
ideas, meet market expectations and take into account the business risks
that will be faced (Lackeus, 2015). The ability of students who are pro-
active, innovative, and dare to take risks is known as a measurable
orientation behaviour across national and cultural boundaries to create
value within organisations (Covin and Miller, 2014), and measurement
of orientation can be carried out on student populations from different
academic programs (Taatila and Down, 2016). Through proactiveness,
creative ideas can be generated that need to be expressed and linked to
market needs to discover the possibility of consumer acceptance and
appreciation of these ideas into innovative works. Self-perceived crea-
tivity becomes the beginning of the entrepreneurial process because it
can influence the ability to design a new product and serve (Abdelfattah
et al., 2022). The need for a review of individuals with higher levels of
orientation and propensity to apply new technological methods (Rubin
and Callaghan, 2019). Products with creative and innovative power must
be decided by measuring various business risks. The study of orientation
can be applied to higher education institutions (De, 2021). All these
abilities need to be possessed by business students with support from
related parties, especially the academic community from the university's
internal environment (Rania et al., 2014). In line with the planned
behaviour theory that people's behaviour is a function of their attitudes
and environment, the student's intention can be interpreted as a strong
desire to become a business entrepreneur. Students' strong passion or
determination needs to be built from the students themselves, as well as
an effort to adapt to the challenges of recent disruption. Meanwhile, the
intention-action gap among student entrepreneurs is also related to
contextual factors, including family background, age, gender, and char-
acteristics of the university environment (Shirokova et al., 2015).
Behavioural intention is the function of attitude towards behaviour,
subjective norms, and perceived behavioural control (Ajzen, 1991). At
the same time, behavioural intention is one's likelihood of performing the
2

behaviour. It turns out that attitudes and culture have succeeded in
influencing students' intentions to become entrepreneurs (Wardana et al.,
2021), and the three determinants of intentions are described respec-
tively as the degree to which a person has a favourable or unfavourable
appraisal of behaviour (Vamvaka et al., 2020; Abdullah and Saeed,
2019).

The theory of planned behaviour effectively predicts specific in-
tentions and behaviours, such as regular exercise among adolescents (Lu
et al., 2022) and demographic and behavioural factors (Wahidmurni
et al., 2020). It is widely implemented in student entrepreneurship
studies. The fundamental starting point for Stern's approach (based on
Lewin's field theory) is the understanding that behaviour is a function of
the organism and its environment, or in the language of psychology
known as ABC, behaviour (B) is 'the interactive product of personal
environmental attitude variables (A) and contextual factors (C)' (Stern,
2000). Student attitude factors towards entrepreneurship play an
essential role in mediating entrepreneurship education and self-efficacy
toward student mindsets (Wishnu et al., 2020). Student self-efficacy is
a form of behavioural control towards entrepreneurial intentions. Sub-
jective norms, which make fathers role models, strongly influence stu-
dents' tendency to become entrepreneurs, especially girls (Plopeanu
et al., 2018). Therefore, the hypothesis is provided as follows:

H1. Attitude towards entrepreneur behaviour positively correlates with
students' entrepreneurial intention.

H2. Subjective norm is positively associated with the entrepreneurial
intention of students.

H3. Perceived behavioural control is positively associated with stu-
dents' entrepreneurial intention.

The strength of determination in this study is the entrepreneurial
intention of students, ready to be raised and utilised for productive
activities and beneficial for the welfare of developing countries. Thus
connecting entrepreneurship and facilitated by spiritual development is
becoming more relevant and will be interesting all the time, and more
research can be done (Phan et al., 2021) and the importance of align-
ment between the individuals in the organisation and the organisation's
values (Kleijnen et al., 2009). Based on the views of psychologists, the
entrepreneurial intention is the ability of students to improve them-
selves through study and practice until they reach the limit of their
ability to develop talents and skills. It is proven that intention can be
mediated by students' self-confidence (Liu et al., 2019). The theory of
planned behaviour belongs to related theories that employ a cognitive
approach to explain behaviour that focuses on individual attitudes and
beliefs. Not only is it one of the most cited theories, but it is also one of
the most widely applied behavioural theories. This suggests that
intention to action is the best predictor of behaviour. Intention itself is
the result of a combination of attitudes towards action. That is, positive
or negative appraisals of actions and their expected outcomes and
subjective norms reflect what others think they should do and their
tendencies to meet those expectations (Al-mamary et al., 2020). This
entrepreneurial intention reflects the will realised within the students
(inside out). The study of the intentions of university students becomes
richer with an acceleration of the mindset in addition to the contribu-
tion of culture and education (Mukhtar et al., 2021). Students' in-
tentions can build productive behaviour that reflects an orientation by
showing students' proactiveness, innovativeness, and risk-taking (Bol-
ton and Lane, 2012). Entrepreneurial action as behaviour is generally
driven by intentions, although not every intention eventually turns into
actual action (Bogatyreva et al., 2019). Even though the role of entre-
preneurial intention can build student entrepreneurial orientation, it
still requires the support of a conducive academic environment. It has
been proven that the educational environment can fundamentally
impact students' decisions to start a new venture or vice versa, that they



Table 1. Demographics of the respondents.

No Characteristic Frequency Percentage

1 Gender

Female 243 61.23

Male 154 38.77

2 Year Class

2015 19 4.66

2016 24 6.11

2017 121 30.47

2018 233 58.76

3 Parents Occupation

Business Entrepreneur 146 36.89

Farmer 164 41.33

Civil Servants 49 12.27

Teacher/Lecturer 29 7.19

Soldier 9 2.32

4 Subject

Management 145 37.52

Accounting 129 32.49

Economics 123 30.98
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will abandon their intentions (Id and Vallanti, 2022). Although many
studies have proven that IO can build EO, on the other hand, there is the
feedback that shows empirical results of the relationship and positive
influence of the orientation dimension of students on intentions (Kumar
et al., 2019). The positive impact of organisational innovation on
organisational effectiveness is more significant among individuals who
choose improvements rapidly (Naveed et al., 2022). The innovation
process can be carried out more efficiently and effectively through
digital tools (Marion and Fixson, 2021). Although there are
normative-regulatory, sociocultural, and economic-financial barriers
faced by entrepreneurs, in the end, it must be recognised that there is a
medium/long-term temporal relationship between intentions and ac-
tions (Oliveira and Rua, 2018). The uncertainty factor plays a vital role
in the success of the innovation and new product development (NPD)
process (Marzi, 2022). However, academic studies are still needed to
ascertain the essential role intentions play in the decision-making
process for starting a new business venture (Cho and Lee, 2018).
Thus, the hypothesis is provided as follows:

H4. The entrepreneurial intention is positively associated with the
entrepreneurial orientation of university students.

The concept of climate has received much attention, and universities
have implemented measures to improve their climate to encourage the
tendencies of students and researchers (Bergmann et al., 2018).

It is realised that the unique concept of spirituality has not yet been
agreed upon. Therefore its dimensions and characteristics depend on the
approach used. Spirituality can also be considered religious (Geaquinto
et al., 2020). The work environment can also be understood as values
shaping attitudes, behaviour, and performance. Among these values,
trust is accepted as an organisational environment rich in spirituality.
Trust is proven to mediate workplace spirituality in building job per-
formance (Bienstock and Daniel, 2019). In the context of the SMEs
business climate, informational trust is considered a type of user confi-
dence that can be a moderating variable of the influence of social media
on innovation (Al Halbusi et al., 2021), and trust plays an intervention
role on customer satisfaction (Uzir et al., 2021). Trust and user experi-
ence affect user satisfaction and can mediate stimulants on user satis-
faction (Hossain et al., 2020). Trust in government institutions and others
proved essential for self-efficacy (Hassan et al., 2022). Cooperation be-
tween universities and the business world can encourage co-creation
among students. The impact of the value of co-creation on satisfaction
can influence behaviour (Al Halbusi et al., 2020). We are interested in
how students perceive their university in the Indonesian context and the
extent to which the university's steps in encouraging entrepreneurial and
spiritual perspectives are well suited to our research objectives. The
empirical findings show that workplace spirituality positively and
significantly impacts lecturer involvement, commitment, workforce
agility, trust, and empowerment (Soliman et al., 2021). Much academic
discussion about workplace spirituality to assess spirituality as a positive
factor in the higher education system is increasing (Brucaj and Karci,
2013), and maximising the emergence of intention requires the support
of a conducive environment. The challenge for related parties in higher
education today and in the future is to build an academic climate (Rania
et al., 2014) that can raise enthusiasm and encourage the emergence of
intellectual, social, and ethical potential for all students.

Academic climate can be defined as psychosocial conditions experi-
enced by students in a higher education environment (Bergmann et al.,
2018). They can function as a strengthening of the internal environment
to actualise intention in building a more optimal student orientation
(Taatila and Down, 2016). The importance of workplace spirituality as an
element in developing an inclusive organisational culture is increasingly
attractive (Porter and Mitchell, 2016), and the study of university char-
acteristics and resources examines how the context of a university im-
pacts students' processes (Rasmussen and Borch, 2010). Understanding
the diversity of traditions, religions, and spiritual beliefs represented by
community members, universities show that spirituality plays a vital role
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in the student's educational experience (Williams and Allen, 2014). Re-
searchers discuss the recent emergence of spirituality on campus, report
on the potential benefits and challenges of addressing spirituality in
higher education, and report that spirituality is becoming more common
on campuses in the United States (Waggoner, 2016). Strategies to in-
crease workplace meaningfulness in the higher education system by
focusing on the spiritual needs and spiritual growth of university students
and staff (Soliman et al., 2021). University characteristics strongly in-
fluence climate perceptions (Rasmussen and Borch, 2010). Understand-
ing the diversity of traditions, religions, and spiritual beliefs represented
by community members shows that spirituality plays a vital role in stu-
dents' educational experiences (Brucaj and Karci, 2013). The academic
climate and university support are defined as a workplace spirituality
that can excite students, and the campus is a working habitat to prepare
for an entrepreneurial career. This study considers workplace spirituality
to play an intervention role in achieving EO for students who have EI to
become business entrepreneurs. Therefore, this study proposes the final
hypothesis as follows:

H5. Workplace spirituality will moderate the relationship between
entrepreneurial intention and student entrepreneurial orientation.

3. Research methods

3.1. Research design and data collection

This study uses a quantitative approach to understand how entre-
preneurial intentions, and workplace spirituality, explain students'
entrepreneurial orientation. This research was conducted in Eastern
Indonesia by considering cultural diversity and the richness of local
wisdom values. Five major state universities have been selected that have
economics and business programs. To maintain privacy and research
ethics, respondents were allowed to choose anonymity. The Mataram
University Institutional Research Committee has approved the rules of
research ethics. This research focuses on developing student entrepre-
neurship orientation with the unit analysis of university business stu-
dents. At the same time, the unit of observation is individual students
who have received entrepreneurship courses in their respective study
programs. The data is taken from a sample of students taking entrepre-
neurship courses at state universities, having a curriculum regulated by
APSMBI (Alliance of Indonesian Business Management Study Programs),
so there are relatively many similarities. The students were chosen
randomly from the student population using convenience sampling,



Table 2. Rule of thumbs partial least square test.

Test Parameter Rule of thumbs

Convergent validity AVE >0.5

Outer loading >0.7

Discriminant validity The squared root of AVE and
correlation among latent variables

The squared root of AVE must be greater than
all correlations among latent variables

Reliability Cronbach's alpha 0.6

Composite reliability 0.7

Hypothesis test t-Statistic >1.96: hypothesis proven

Note: Average Variance Extracted (AVE). Source: (Ringle and Sarstedt, 2021).
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widely used in entrepreneurship studies. The questionnaires were
distributed to 500 students using the google forms platform via email and
WhatsApp. A total of 397 students responded, with 79 percent of return.
Based on the demographics of the respondents in Table 1 informs the
details of the demographic respondents in this survey. The questionnaire
asked general questions about their characteristics, study period, and
entrepreneurial activity. The survey shows that the number of students
for the 2015 and 2018 academic years is higher. Family backgrounds
generally come from small entrepreneurs, mostly farmers and emplor-
centyees. Demographic variables should not affect intentions directly but
can be very useful in identifying their influence on perceived control,
attitudes, and subjective norms. As depicted in Figure 1, the relationship
between variables in this study was performed from previous studies’
empirical evidence and literature.
Table 3. AVE and communality of latent variables.

Latent Variables AVE Communality Criteria

Workplace Spirituality 0.538 0.538 Qualified

Attitude Toward Behaviour 0.546 0.546 Qualified

Entreprenerial Orientation 0.564 0.564 Qualified

Entrepreneurial Intention 0.536 0.536 Qualified

Perceived Behavior Control 0.540 0.540 Qualified

Subjective Norm 0.583 0.583 Qualified

Note: Average Variance Extracted (AVE).
3.2. Measurement and data analysis

The author uses a questionnaire, EO, IE, and Workplace Spirituality
with slight adjustments for the context of students. The intention has been
measured through a 5-point Likert-type scale with five items to evaluate
the extent to which study participants have the intention to start a business
in the future, a scale for capturing EI constructs (Brown et al., 2006) and
measuring workplace spirituality in an Asian context (Petchsawang and
Duchon, 2009). As for the orientation of students to capture the EO
construct (Taatila and Down, 2012).

4. Results and discussion

4.1. Result of outer model test

The outer model test consisted of validity (both convergent validity
and discriminant validity) and reliability. Convergent validity is an
4

agreement between measures of the same construct assessed by different
methods (Guo et al., 2008). The assessment of the results of the
convergent validity test is carried out in two stages, the first stage is to
test the overall construct validity based on the AVE and communality
values, and the second stage is to test the validity of the formative in-
dicators based on the outer loading value. If the AVE and communality
values are >0.5, then the construct is declared to have met the re-
quirements of convergent validity, meaning that all indicators are valid.
Table 3 explains that, as a rule of thumb, and average variance extracted
of at least 0.50 is highly recommended.

All latent variables have AVE and communality values of more than
0.5, so the latent construct/variable is declared to meet the requirements
of convergent validity. Outer loading values, all indicators are declared
valid with a value of more than 0.7 (Garson, 2016), as shown in Table 4.

The assessment of the results of the discriminant validity test was
carried out in two stages, namely, the first stage testing the overall
construct validity based on comparing the AVE root value of a latent
variable with the correlation value between latent variables, and the
second stage testing the validity of indicators based on the cross-loading
Figure 1. The research framework.
Source: own elaboration based on Shir-
okova et al. (2015), Lu et al. (2022),
Mukhtar et al. (2021), Handayati et al.
(2020). Data analysis was carried out
using the SEM-PLS (structural equation
model partial least square) method, a
variance-based SEM type. The outer
model test includes convergent validity,
discriminant validity, and reliability
tests. The PLS estimation method uses
the algorithm method and the bootstrap
method. The algorithm method on
SmartPLS results in the outer loading
value, the cross-loading of each indica-
tor, the AVE value, composite reliability,
Cronbach's alpha, path coefficient, and
R2. The bootstrap method results in path
coefficient and t-statistic. Table 2 ex-
plains the rule of thumbs partial least
square test.



Table 4. Outer loading of latent variables.

Latent variables Indicators Outer loading Criteria

Workplace spirituality WS1 0.733 Valid

WS2 0.703 Valid

WS3 0.744 Valid

WS4 0.751 Valid

WS5 0.734 Valid

Enterpreneurial orientation EO1 0.742 Valid

EO2 0.787 Valid

EO3 0.721 Valid

Attitude toward behaviour ATB1 0.741 Valid

ATB2 0.753 Valid

ATB3 0.725 Valid

ATB4 0.755 Valid

ATB5 0.722 Valid

Subjective norm SN1 0.735 Valid

SN2 0.795 Valid

SN3 0.801 Valid

SN4 0.744 Valid

SN5 0.741 Valid

Perceived behavior control PBC1 0.728 Valid

PBC2 0.733 Valid

PBC3 0.737 Valid

PBC4 0.731 Valid

PBC5 0.743 Valid

Entrepreneurial intention EI1 0.720 Valid

EI2 0.720 Valid

EI3 0.736 Valid

EI4 0.752 Valid

EI5 0.731 Valid

Table 5. The squared root of AVE of Latent Variables.

Latent variables AVE The squared root of AVE

Workplace spirituality (WS) 0.538 0.733

Attitude toward behaviour (ATB) 0.546 0.739

Enterpreneur orientation (EO) 0.564 0.751

Entrepreneurial intention (EI) 0.536 0.732

Perceived behavior control (PBC) 0.540 0.735

Subjective norm (SN) 0.583 0.764

Table 6. Correlation of latent variables matrix.

WS ATB EO EI PBC

Attitude toward behaviour (ATB) 0.207

Enterpreneur orientation (EO) 0.483 0.366

Entrepreneurial intention (EI) 0.294 0.350 0.460

Perceived behavior control (PBC) 0.256 0.250 0.387 0.415

Subjective norm (SN) 0.265 0.251 0.327 0.472 0.251

Table 7. Composite reliability and cronbachs alpha.

Latent variables Composite reliability Cronbach's alpha

Academic climate 0.853 0.787

Attitude toward behavior 0.858 0.793

Entrepreneur orientation 0.794 0.612

Entrepreneurial intention 0.852 0.783

Perceived behavior control 0.854 0.787

Subjective norm 0.875 0.822
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value. Suppose the AVE root value is greater than the correlation value
between latent variables (latent variable correlation). In that case, the
construct is declared to have met the discriminant validity requirements,
meaning that all indicators are valid. On the other hand, if the AVE root
value is less than the correlation value between latent variables, the
construct is declared to have not met the discriminant validity
5

requirements, meaning that there are still invalid indicators, as shown in
Table 5. Table 6 shows that the square root value of AVE for each
construct is greater than the correlation value, so the construct in this
research model can still be said to have good discriminant validity
(Ringle and Sarstedt, 2021).

Test the reliability of latent variables as measured by composite
reliability and Cronbach's alpha from a set of indicators for each latent
variable. The set of indicators for latent variables is declared reliable if
Cronbach's Alpha >0.6 and the Composite Reliability value is >0.7
(Ringle and Sarstedt, 2021). A common method bias becomes apparent
when there are inherently significant correlations (r > 0.9) between the
main components (Phillips, 2013), as shown in Table 7. All latent vari-
ables were declared reliable, where all latent variables have a composite
reliability value of more than 0.7 and Cronbach's alpha of more than 0.6.
4.2. Result of inner model test

Figure 2 shows the coefficient path or weight of the influence of each
exogenous latent variable on the endogenous latent variable. The path
coefficients of ATB (attitude toward a behaviour), SN (subjective norm),
and PBC (perceived behavioural control) on EI (entrepreneurial intention)
were 0.191, 0.355, and 0.278, respectively. The fit test is assessed based on
R2, Q2, and F2 values. Based on the model obtained, two R2 values of
0.350 and 0.373. The value of the first R2 indicated that the predictive
power of the EI model using the variables ATB, SN, and PBC was cat-
egorised as moderate, and the second R2 value indicated that the predictive
power of the EBmodel based on the AC variable and the EI*AC interaction
variable is also categorised as moderate. Q2 (1 � {1 � R1

2}{1 � R2
2}) is a

measure of whether the model has predictive relevance or not. The Q2

obtained is 0.592, which explains that the model in this study has a pre-
dictive relevance value, where the model used can present the information
contained in the research data by 59.2%. The effect size indicated by the
value of F2 indicates the relative predictive power of an exogenous variable
in predicting the model if the variable is excluded from the model.
Calculation of effect size using the following formulation:

F2 ¼R2
overall � R2

exclude

R2
overall

Based on this formula, the effect of each exogenous latent variable on
the endogenous latent variable is obtained, as presented in the following
Table 8.

The effect size attitude toward behaviour towards entrepreneurial
intention is categorised as weak. Meanwhile, subjective norms and
perceived behavioural control are classified as moderate effect sizes.
Hypothesis testing with t-test through bootstrap resampling method to
produce t-statistics value. The t-test was conducted to test the significant
path coefficient of the exogenous latent variable on the endogenous
latent variable individually or to test the effect of the latent exogenous
variable on the endogenous latent variable (Howard, 2013). If the t-stat
< 1.96, it is rejected, and if the t-stat > 1.96, then the hypothesis is
accepted. Structural equation modelling calculations are shown in



Figure 2. Output algorithm SmartPLS (ATB, SN, PBC, EO, EI, WS).

Table 8. Effect size of exogenous latent variables.

Overall R2 Exclude variables R2 exclude F2 Category

0.350 ATB 0.318 0.091 Weak

SN 0.238 0.320 Moderate

PBC 0.280 0.200 Moderate

Note: ATB ¼ attitude toward behaviour; SN ¼ subjective norm; PBC ¼ perceived
behavior control.
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Figure 3, explains the calculated t value between indicators with vari-
ables and variables with variables.

ATB (attitude towards behaviour), SN (subjective norm), and PBC
(perception of behavioural control) have a significant effect on intentions
(results in Table 9). In the context of Indonesian students, it is seen that
subjective norms have the most decisive influence. This is in line with the
culture and vision of the academic community in business studies. In the
subjective norm variable (SN), it is known that respondents' perceptions
of approval or support from their social environment for their career
choice to become an entrepreneur are relatively high, especially support
from close family. Subjective norm is the extent to which students regard
starting a business as the norm among people who is important to them.
Subjective norm combine perceived social pressure to perform or not
engage in entrepreneurial behaviour. This finding is in line with the
6

communal culture that is widely characterised by Indonesian society
(Butar Butar, 2018). Family economic education that encourages stu-
dents' economic literacy affects entrepreneurial intentions (Suratno et al.,
2021).

The students' entrepreneurial intention was proved to affect entre-
preneurial orientation significantly. In the context of eastern Indonesian
students, workplace spirituality shows a counter-productive role in
moderating the effect of entrepreneurial intentions on entrepreneurial
orientation. Students have not fully understood the context of broad
questions such as spiritual diversity in an academic climate. The internal
environment of higher education is perceived as a place of learning and
not yet natural as a place to work and gain meaningful business experi-
ences. Consistent with these findings, most multi-national employees in
the UK who are ethnically diverse think spirituality is not something of
interest and feel comfortable practising in the workplace (Foster and
Foster, 2019). Workplace spirituality is a stark reality in today's business
environment and should not be ignored. Scientists have found no more
reductive explanation for the phenomenon in that the concept lacks even
a commonly accepted definition (Hassan et al., 2016). Therefore edu-
cators need to incorporate in their teaching the importance of Eastern
philosophical and religious beliefs to facilitate a deep and meaningful
appreciation and understanding of the subject and to emphasise its
uniqueness (Phan et al., 2021); thus, workplace spirituality can be felt
more by entrepreneurial students.



Figure 3. The Bootstrapping resampling method of smartPLS (EO, WS, EI, ATB, SN, PBC).

Table 9. Summary of hypothesis test results.

Hypothesis Consequence tstat Decision

H1 ATB → EI 2,875 Accepted

H2 SN → EI 5,378 Accepted

H3 PBC → EI 4,202 Accepted

H4 EI → EO 3,772 Accepted

H5 EI*WS → EO 2,725 Accepted
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5. Conclusion

Building a student's entrepreneurial orientation that is proactive,
innovative, and willing to take risks requires a strong entrepreneurial
intention, which is supported by a positive attitude to being an entre-
preneur, close family support for students, and control behaviour
accompanied by students' self-efficacy. This study shows that a work-
place spirituality that students do not internalise can inhibit the influence
of entrepreneurial intention on students' entrepreneurial orientation. The
role of workplace spirituality in generating creative energy makes
entrepreneurship a proud professional career choice. The results show
that most business students consider spirituality not to be something they
feel comfortable discussing in the study room or practising in the
workplace and that there are no clear policies or procedures to support
management or students.
5.1. Limitations/implications

The author acknowledges that this is a relatively new topic in
Indonesia. We do not claim that our findings can be generalised to all
workplaces. Nonetheless, this pilot study raises several questions that
7

cannot be answered by the results presented here. It is recommended to
increase the conduciveness of the academic environment as a workplace
spirituality that provides high readiness for students to face the chal-
lenges of today's disruption. Thus, it is time to make the environment of a
business education institution not only a place of learning but also a place
of creativity and innovation, with a more meaningful academic atmo-
sphere. It is realised that this research was conducted in several economic
and business education institutions at state universities in eastern
Indonesia, so it does not fully represent the internal conditions of uni-
versities with diverse values, cultures, and beliefs.

Further research is needed, both quantitative and qualitative,
about workplace spirituality in universities. Furthermore, the ques-
tionnaire uses a convenience sampling technique rather than a
random sampling of the entire population. The responses obtained
may not represent all economics and business students fully. The
college manager creates the availability of a spiritual dimension in
the workplace related to the meaning of learning and working on
starting a career as an honest and responsible entrepreneur. Building
mutual trust is the principal capital for business in this disruption era.
Increasing the critical role of spirituality in students' academic and
personal development, who are guided by spiritual values and a
strong desire to live a balanced and healthy work life. University
management must formulate strategies to develop students' spiritual
needs and create an academic context.
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